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PART -1 (Note : Attempt any 3 questions out of 8 questions. - 14 marks each)

1) Whatis an Event ? Explain the importance of Event management in PR.
Bo2' Ued g ? woltUbell A2tHl 'BAce'o] Hacel AHom A,
2) Discuss different types of event with examples.

(Al ysizell 8Aezal GeloEN A UM AL

3) Discuss the following :
1. Role of events in brand promotion
2. Event marketing

ol Aott Het 242l
1. Gles YHlaletHl ‘8o ol oA st

2. 82 HIB[EoL
4) What is CSR ? Discuss the role of CSR in PR practices.
AR Wed g ? woliubul Bzl o@st ual
5) Differentiate between Advertising, Public Relations and Corporate Communication.
AEUR, Yot US ual SIURE 512 Abelot 2ol dglclcl Aol

6) Explain in detail the key. importance of an internal communication team vis-a-vis hiring a
national PR Agency operation for handling corporate communication activities of an
organization. Which one do you think should be more preferred ?

sl daatell slule s13fAbeiot UgRB w2 Al 2ctzoll osotaius Aosorlloll Aol el
el widls s12)[\Balot Eluofl efsio] Mol unatal 2t oinisll dretdl Sloll Uzes(]

sl oAl eSA Q A Hded wQL

7) What is your understanding about the importance of a CSR program ? List down at least 3
CSR campaign initiated by Corporates you are aware about and critically share your analysis
about the effectiveness of the same.

A RAUUR pctdlct Dttt stelsHot Haeel BNt ] st 2l stulRe sl sAAC Al

UsLRell BleolHL vl AQL AR stls1oll esastd] doj [Qedmal 531,
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N Eo-2

Discuss the principles of Event management.
gAo2 A% Noeoll Ralcll AHAAL

PART - Il (Note : Attempt any 8 MICQ out of 16 MCQ. - 1 mark each)

An event can be defined as .....co.coc
'gAot'al Ul A cltwURct 53] aslaL,
a) The purpose of celebration, education, marketing and reunion.

(Geet, [Raty, HBRol wa Yot,Actotoll 2)
b) A movie making (4cll Rl8at)
c) Avideo editing ((Q$la0l ABEo)

d) Attending a large gathering (oldlofl Rvelsl HO Al AR

a) Location / place (Cll3%let /2U0)
b) budget (x%2)
c) chief guest (Huwl wlal)

d) size, type and context ($€, Us(R vl Aee])
Who ensures that the team sticks to the budget of the event ?
BAee HIe YUSlAc ezal Aol ElH WA st sAccloll ssalolel] Slofl 2

a) Event planner (82 WElolR)

b) Event coordinator (8dc2 s1ASIALR)
c) Eventassistant (8Qe2 WlRAeoe)

d) None of above (2Rl TSl 8185 ol8l)

The information that event proposals should include ......ocovvvoveo

Boe HZoll EWURAM oooooovvo HUEA alcll g5,
a) Details of the event (8cle2o{l (3285cu)
b) The proposed event budget (&Sacracj o)
c) Venue and facilities offered  (ReUlet Wl %i@‘ciwﬂ)

d) All of these (GURlscl AQ)

Which of these is not an event management company?
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A USloll 58 suell 8o AalwNo2 otell sc{l2
a) Redevent (3 o)
b) Avian We (A(Aast dl)
c) Wizcraft (@osise)

d) 360 degrees (3605131135)

6) Most important skill for event industry is ...

802 Bos23l HISoll Aell Hecctoll BB oo %33 8.
' a) Organizational skills (A96etlcH5)
b) Management skills (Hala<laud)
) Marketing skills (=5(2a1)
d) All of above (GURlscl o))

7) What are the four types of social responsibility include ...................
565 AR UslRoll WHUBS Ul HelIA R ?

a) Legal, philanthropic, economic & ethical (Sloidﬂ, MQMSLQ, (s, Alds)

b) Ethical, moral, social & economic (3@8, HLHL@S, ML@S, A sl2l)

¢) Philanthropic, justice, economic & ethical (uﬂu&ﬂ, AR, w(els,
alds)

d) Legal, moral, ethical & economic (SLchoﬂ, AAlds, A% S, STBE)

8) The acronym CSR stands for ...
llUuR 2oEall w4 g & ?

a) Corporate Social Responsibility (siufe Aeauc RrARG(AZ)
b) Corporate Sensitive Reliability (slalze ARRa Badolldlél)
c) Corporate Social Reality (5lUlRe @eaiet Rau(Adt)

d) Corpofate Sense & Responsibility (SldR2 Ao Wos RAURAARE])

9) The Corporate Social Responsibility does relate most of the following except ............

AURe e BrARGRE (12 Udlet Hletetdloll decll A& AsUAA & HAt ..., A wlle
52l

a) Ethical conduct (slldscll)

b) Environmental practice (UlclREastaagl yaul)

¢) Employee satisfaction (¥ dAlw)
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d) Community investment (HLHEL@S &ﬂﬂBLQL)

10) CSR field is closely linked with that of ............cccoevrieecs
ARAUBURG A A AsnAd B.

a) Sustainable revolution (ARaAolc RAEj2st)
b) Sustainable improvement (ARAGUA S1YdRoR)
c) Sustainable development (HRAUA SactUNoR)

d) Sustainable living (%t%%ﬁ%et@@al)

11) Corporate philanthropy help business by .........ccccccens
slule uAuUsRA Ul Ml

a) Generate business value (A2l Ace) Gell &)
b) Generate profits (stSl L)
¢) Increase sales (AR Q)

d) Reducing advertising budget (1&HoRaAl Wl Ue)

12) According to section 135 of the Companies Act 2013, it is mandatory to constitute a CSR
committee for every company having net worth of Rs ..o or more.

$uoflos Wse 2013 ofl seH 135 victold ........... 531s 30auell Aeadd utadl susll
AR s(21 slottadl sl 8.
a) Rs. 100 crore (100 531S)
b) Rs.500 crore (500 $315)
c) Rs.200 crore (200 $31S)

d) Rs.300 crore (300 $315)

13) As per companies Act 2013, every company with a turnover of ............ or more during the
immediately preceding financial year shall constitute a CSR committee.

§Uo{los Ws2 2013 ctdlct ... 3Ma v Al ay eotallar urlddl sus{ll Ay
53| olotialcll s22uld B.
a) Rs.500 crore (500 5315)
b) Rs.100 crore (100 51S)
¢) Rs. 1000 crore (1000 $315)

d) Rs.300 crore (300 %31S)
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14) Section 135 of companies act 2013 has made it mandatory to form a CSR committee for
every company whose net profit during the immediate preceding financial year is minimum

sUollos Ase 2013 ofl sCtH 135 3601 AlBcdRHl UAR UAA oleuslal cn{Hl dleoHl el
.............. 53150l ol§l 520112 SUo{l HI2 LR sME viottadll sl B.
a) Five crore (5 83ls)
b} Ten crore (10 531s)
c) One crore (1521s)

d) Twenty crore (20 531S)

15) As per Company act 2013, the companies have constituted a CSR committee, should have

MINTMUM e, directors in its board.
SUo(los Ase 2013 Wedd B sU(HL AR sMEL clotlatss dlat Aol GLSHL 2N9tHl AL

8]

) 4)
b) Two (2)
) 5)

d) Three (3)
16) All those who are affected by or can affect the operations of the organization are known as

daattedl sto(l3la yeuldd sl wact dstiell yeu(Q adl clscla .......... sl ast,
a) Owners (¥atd)
b) Interested parties (o232 Ulél)
c) Stakeholders (w8 &lesd)

d) Stockholders (s 8les)
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