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Part – I 

 Answer any three questions out of the eight questions given below : 42 

1. What is observation ? Explain the types of observation. 

2. Describe the main problems of Survey Planning. 

3. Discuss the common principles of questionnaire formation. 

4. Discuss the importance of formulation of words of the questions in questionnaire. 

5. Define interview and explain the types of interview. 

6. Explain the process of selection and training of the interviewer. 

7. Describe the characteristics of a good psychological test. 

8. Discuss the points to be included in a research report. 

Part – II 

9. Fill in the blanks by selecting an appropriate word from the words given in the bracket. 
(any four)   8 

 (1) In ______ observation, more subjectivity is there. (Participatory, Non-
participatory) 

 (2) Structured observation means ______ observation. (Unplanned, Planned) 

 (3) Opinion questions are ______ questions. (Open-ended, Pre-coded) 

 (4) Ambiguous questions are ______. (Clear, Unclear) 

 (5) The Market Research Society is in _____. (America, England)  

 (6) _______ interview is pre-planned. (Informal, Formal) 

 (7) Through Test-Retest method, ______ of a psychological test can be known. 
(validity, reliability) 

 (8) The average measure of a test suggests _____. (validity, norms) 

_________ 


