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1. ÈýÛæÐüÛ©¾Ûïõ …ÛýÛÛé›÷ïõÛé¶ÛÛ Š¸ÛýÛÛé•Û …×•Ûé, ¾ÛÛïëõ¤øá•Û ýÛÛé›÷¶ÛÛ…Ûé ÜÈÛïõÍÛÛÈÛÈÛÛ ¾ÛÛ¤éø …¶Ûé ©Ûé¶Ûé …¾ÛÅÛ¾ÛÛ× ¾ÛæïõÈÛÛ 
¾ÛÛ¤éø þùÁéõïõ µÛ×µÛÛ¾ÛÛ× ¾ÛÛïëõ¤øá•Û ÍÛ×̃ ÛÛÅÛ¶Ûé ¾ÛÛïëõ¤øá•Û ¦éø¤øÛ ÜÈÛïõÍÛÛÈÛÈÛÛé ›÷ÄõÁõà ™öé. – ˜Û˜ÛÛë. 20 

 “Within each business, marketing management must develop marketing data for strategic 

planners to use, develop marketing plans and carry them out.” – Discuss.  

…¬ÛÈÛÛ/OR 

 “…ÍÛÁõïõÛÁõïõ ¾ÛÛïëõ¤øá•Û ÈýÛæÐüÁõ˜Û¶ÛÛ…Ûé –Û¦øÈÛÛ ï×õ¸Û¶Ûà…é ©Ûé¶ÛÛ ÐüÁõàºõÛé ©Ûé¾Û›÷ ÐüýÛÛ©Û …¶Ûé ÍÛ×½ÛÜÈÛ©Û 
•ÛóÛÐüïõÛé¶ÛÛé …½ýÛÛÍÛ ïõÁõÈÛÛé ›Ûé̂ …é.” – ˜Û˜ÛÛë. 

 “To prepare an effective marketing strategy, a company must study its competitors as 

well as its actual and potential customers.” – Discuss. 

 

2. ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 20 
 Write short notes : (Any two) 

 (1) Ðäü¾ÛÅÛÛé ïõÁõÈÛÛé …¶Ûé ©ýÛ›÷ÈÛÛ ›÷éÈÛÛ ÐüÁõàºõÛé¶Ûà ¸ÛÍÛ×þù•Ûà. 
  Selecting competitors to attack and avoid ? 

 (2) ÐüÁõàºõÛé¶ÛÛ ¸ÛóïõÛÁõÛé. 
  Types of competitors. 

 (3) ÐüÁõàºõÛé¶Ûà ÈýÛæÐüÁõ˜Û¶ÛÛ…Ûé …ÛéÇ”ÛÈÛà. 
  Identifying the competitors’ strategies. 

 (4) ÐüÁõàºõÛé¶Ûà “Û¾Û©ÛÛ…Ûé …¶Ûé ¾ÛýÛÛÙþùÛ…Ûé¶Ûä× ¾ÛæÅýÛÛ×ïõ¶Û. 
  Assessing strength and weakness of competitors. 

                         …¬ÛÈÛÛ/OR 

 ¶ÛÈÛà ¸ÛéþùÛÉÛ …é¤øÅÛé ÉÛä× ? ¶ÛÈÛà ¸ÛéþùÛÉÛ¶ÛÛ ÜÈÛïõÛÍÛ¶ÛÛ ©Û¼Û‘õÛ…Ûé¶Ûà ÜÈÛ•Û©ÛÈÛÛÁõ ˜Û˜ÛÛÙ ïõÁõÛé. 
 What is new product ? Discuss in detail the stages of developing a new product.  

 

3. (a) “¼Û›ÛÁ ÍÛ×ÉÛÛéµÛ¶Û …é¤øÅÛé ¼Û›ÛÁõ ¸ÛóÜ’õýÛÛ¶Ûà ÍÛ¾ÛÍýÛÛ¶Ûä× ÈÛ•ÛâïõÁõ¨Û.õ” – ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û ¸ÛóÜ’õýÛÛ¶Ûé 
µýÛÛ¶Û¾ÛÛ× ÁõÛ”Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 10 

  “Marketing research means classification of marketing problems.” Evaluate the 

statement with reference to Marketing research process. 

 (b) …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõ¤øá•Û¾ÛÛ× Ýïõ¾Û©Û Ü¶ÛµÛÛÙÁõ¨Û¶ÛÛ ÜÐüÍÍÛéþùÛÁõÛé ÜÈÛÉÛé ¶ÛÛêµÛ ÅÛ”ÛÛé.  10 

  Write a note on Price determining participants in the international marketing. 

…¬ÛÈÛÛ/OR 
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 ÍÛ¾Û›ÛÈÛÛé :   20 

 Explain : 

 (a) ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¾ÛÛ× Š¸ÛÜÍ¬Û©Û ¬Û©ÛÛ× ¶ÛíéÜ©Ûïõ ¸ÛóÊ¶ÛÛé. 
  Ethical issues in Marketing research. 

 (b) ÍÛÛ×ÍïèõÜ©Ûïõ ÈÛÅÛ¨ÛÛé …¶Ûé …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõ¤øá•Û. 
  Cultural attitudes and international marketing.  

  

4. ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 20 

 Write short notes : (Any two) 

 (1) ÄõÉÈÛ©Û”ÛÛéÁõà …¶Ûé …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõ¤øá•Û. 
  Bribery and International marketing. 

 (2) ¸Ûó¾ÛÛÜ¨ÛïõÁõ¨Û ÜÈÛ. ÍÈÛàïõÛÁõ. 
  Standardisation V/s. Adoption. 

 (3) ¼ÛÐäüÁõÛÌ¤ÖøàýÛ ïõÛȩ́ ÛÛëÁéõÉÛ¶Û¶ÛÛ ºõÛýÛþùÛ. 
  Advantages of multinational corporations. 

 (4) …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõ¤øá•Û¾ÛÛ× ½ÛÛÌÛÛ …¶Ûé Á×õ•Û¶ÛÛé ½Ûéþù. 
  Differences of language and colour in international marketing. 

 

5. ÍÛéÈÛÛ ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? ½ÛÛíéÜ©Ûïõ ¸ÛéþùÛÉÛ …¶Ûé ÍÛéÈÛÛ ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û Í¸ÛÌ¤ø ïõÁõÛé. ÍÛéÈÛÛ¶ÛÛ ¾Ûä”ýÛ ÅÛ“Û¨ÛÛé 
›÷¨ÛÛÈÛÛé.   20 

 What is Service marketing ? Explain difference between physical product and service. 

Also state the important characteristics of Services.  

…¬ÛÈÛÛ/OR 

 ¶ÛÛêµÛ ÅÛ”ÛÛé. 
 Write note on : 

 (1) ÍÛéÈÛÛ¶Ûà ¾ÛÛ×•Û¶Ûà ÍÛ×̃ ÛÛÅÛ¶Û¶Ûà ÈýÛæÐüÁõ˜Û¶ÛÛ…Ûé. 
  Strategies for managing service demand  

 (2) ÍÛéÈÛÛ…Ûé¶Ûä× Í¬ÛÛ¶Û Ü¶ÛµÛÛÙÁõ¨Û. 
  Service positioning. 

________ 


