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“Within each business, marketing management must develop marketing data for strategic
planners to use, develop marketing plans and carry them out.” — Discuss.
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“To prepare an effective marketing strategy, a company must study its competitors as
well as its actual and potential customers.” — Discuss.

2. &5y vl : (A d o) 20

Write short notes : (Any two)
(1) gHAl 5l 2 Al Bl ¢3lsi-l uwiesll.

Selecting competitors to attack and avoid ?
(2) &3Sl usRl.

Types of competitors.
(3)  ¢Rsidl AU 2Ll

Identifying the competitors’ strategies.
4) ¢35l addil 2 Halelvtld, yeisA.

Assessing strength and weakness of competitors.
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What is new product ? Discuss in detail the stages of developing a new product.

3. (a) “oloar A vied oo WAl AL ad(lsel” — oo A uBuA
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“Marketing research means classification of marketing problems.” Evaluate the
statement with reference to Marketing research process.

(b) ALY S Bud [Ruleil [@RieRl (@l Al avl. 10
Write a note on Price determining participants in the international marketing.
AYWOR
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Explain :

(a)

(b)

o120 AWHUAHL GURAA Adi Alds we-l.
Ethical issues in Marketing research.
ARs[AS5 qaRll 2 AidAA 1Sl

Cultural attitudes and international marketing.

4. &5l auil : (A d o)
Write short notes : (Any two)

)

2)

3)

“4)

32advliF] i wtidRAIY Sl
Bribery and International marketing.
waiRiseL (4. AlsR.

Standardisation V/s. Adoption.

gAY sIUlRAAAAL SIUEL

Advantages of multinational corporations.
ALY, HIEEIHL ML A, 3211 He.

Differences of language and colour in international marketing.
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What is Service marketing ? Explain difference between physical product and service.

Also state the important characteristics of Services.
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Write note on :

)

2)
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Aatl Hiordl A2uen-dl YA
Strategies for managing service demand
AalAl a1 [Halzel.

Service positioning.
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