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1. (a) ›Û¾Ûà¶Û•ÛàÁõà¶Ûà ¶ÛÛêµÛ¨Ûà¶ÛÛé …¬ÛÙ …¶Ûé ›Ûé•ÛÈÛÛˆ…Ûé ›÷¨ÛÛÈÛÛé. 7 

  Point out the meaning and provisions of listing of security. 

 (b) ÉÛéÁõ¼Û›ÛÁõ¶ÛÛé …¬ÛÙ ›÷¨ÛÛÈÛà, ©Ûé¶ÛÛ ¾Ûä”ýÛ ÅÛ“Û¨ÛÛé ˜Û˜ÛÛë. 7 

  What is Stock Exchange ? Discuss its main characteristics. 

     …¬ÛÈÛÛ/OR 

 ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 14 

 Write note on any two : 

 (a) ¾Ûæ¦øà ¼Û›ÛÁõ …¶Ûé ¶ÛÛ¨ÛÛ× ¼Û›ÛÁõ ÈÛ˜˜Ûé ©ÛºõÛÈÛ©Û. 

  Difference between Capital Market and Money Market. 

 (b) ¸ÛóÛ¬ÛÜ¾Ûïõ ¾Ûæ¦øà ¼Û›ÛÁõ …¶Ûé •ÛÛíé̈ Û ¾Ûæ¦øà ¼Û›ÛÁõ ÈÛ˜˜Ûé ©ÛºõÛÈÛ©Û. 

  Difference between Primary Capital Market and Secondary Capital Market  

 (c) ÉÛéÁõ¼Û›ÛÁõ Š¸ÛÁõ ‘ÍÛé¼Ûà’ (SEBI)¶ÛÛ …×ïäõÉÛÛé 

  Control of SEBI on Stock Exchange 

 (d) ÈÛÛÜ¨ÛÜšýÛïõ ïõÛ•ÛÇÛé 

  Commercial Papers 

 

2. (a) ¸ÛéþùÛÉÛ œ÷ÈÛ¶Û˜Û’õ¶ÛÛ ©Û¼Û‘õÛ…Ûé ›÷¨ÛÛÈÛà, þùÁéõïõ ©Û¼Û‘éõ Š¸ÛýÛÛé•Û¾ÛÛ× ÅÛéÈÛÛ©Ûà ¾ÛÛïëõÝ¤ø•Û ÈýÛæÐüÁõ˜Û¶ÛÛ 
›÷¨ÛÛÈÛÛé.  7 

  Point out the stages of product life cycle and explain the marketing strategies used 

for each stages. 
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 (b) ¾ÛÛïëõÝ¤ø•Û …é¤øÅÛé ÉÛä× ? ¾ÛÛïëõÝ¤ø•Û Ü¾ÛËÛ¶ÛÛ ÜÈÛÜÈÛµÛ –Û¤øïõÛé¶Ûà ÍÛ¾Û›æ÷©Ûà …Û¸ÛÛé. 7 
  What is Marketing ? Explain various components of Marketing Mix. 

                 …¬ÛÈÛÛ/OR 

 ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 14 

 Write notes on any two : 

 (a) •ÛóÛÐüïõÈÛ©ÛÙ̈ Ûæïõ ¶Û‘õà ïõÁõÈÛÛ¶ÛÛ ©Û¼Û‘õÛ…Ûé. 

  Stages to determine Consumer Behaviour. 

 (b) ¸ÛéþùÛÉÛ ËÛé̈ Ûà¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ× ¸ÛÜÁõ¼ÛÇÛé. 

  Factors affecting Product Line. 

 (c) ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶Ûä× ¾ÛÐü«ÈÛ. 

  Importance of Market Segmentation. 

 (d) ¾ÛÛïëõÝ¤ø•Û¶ÛÛ ÜÈÛÜÈÛµÛ ”ýÛÛÅÛÛé. 

  Various concepts of Marketing. 

 

3.  (a) “ïõ¾ÛÙ̃ ÛÛÁõà ÍÛ×̃ ÛÛÅÛ¶Û …é ÍÛ×©ÛäÌ¤ø ïõ¾ÛÙ̃ ÛÛÁõàþùÇ ¾ÛéÇÈÛÈÛÛ …¶Ûé ›ÛÇÈÛÈÛÛ ÍÛÛ¬Ûé ÍÛ×¼Û×µÛ µÛÁõÛÈÛé ™öé.” ˜Û˜ÛÛë. 7 

  ‘Personnel Management is related with the obtaining and maintaining of satisfied 

workforce.’ Explain. 

 (b) ©ÛÛÅÛà¾Û …¶Ûé ÜÈÛïõÛÍÛ ÈÛ˜˜Ûé ©ÛºõÛÈÛ©Û ›÷¨ÛÛÈÛÛé. 7 

  Differentiate between Training and Development. 

…¬ÛÈÛÛ/OR 

 (a) ÜÍÛÜ¶ÛýÛÛéÜÁõ¤øà ¸Ûó¾ÛÛ¨Ûé …¶Ûé ïõÛýÛÙ“Û¾Û©ÛÛ ¸Ûó¾ÛÛ¨Ûé ¼Û§ø©Ûà ÈÛ˜˜Ûé ©ÛºõÛÈÛ©Û ÍÛ¾Û›ÛÈÛÛé. 7 

  Differentiate between promotion according to seniority and promotion according to 

efficiency. 

 (b) ÈÛíéßÛÛÜ¶Ûïõ ½ÛÁõ©Ûà¶ÛÛé ”ýÛÛÅÛ ÍÛ¾Û›ÛÈÛà, ïõ¾ÛÙ̃ ÛÛÁõà ¸ÛÍÛ×þù•Ûà ¾ÛÛ¤éø¶Ûà ¸ÛóÜ’õýÛÛ ÍÛ¾Û›ÛÈÛÛé. 7 

  Explain the concept of scientific recruitment and modern process for the selection 

of an employee. 

  

4. (a) •Ûä̈ ÛÛ×ïõ¶Û …é¤øÅÛé ÉÛä× ? ©Ûé¶Ûä× ¾ÛÐü«ÈÛ þùÉÛÛÙÈÛÛé. 7 

  What is Merit Rating ? Explain its importance. 

 (b) ¼Û§ø©Ûà …¶Ûé ¼ÛþùÅÛà¶ÛÛé …¬ÛÙ …¶Ûé ïõÛÁõ¨ÛÛé ÍÛ¾Û›ÛÈÛÛé. 7 

  Explain the meaning and causes of Promotion and Transfer. 

                …¬ÛÈÛÛ/OR 
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 ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 14 
 Write notes on any two : 

 (a) ©ÛÛÅÛà¾Û¶Ûà ÈÛéÜÍ¤ø¼ýÛäÅÛ ¸Û±ùÜ©Û 

  Vestibule Method of Training 

 (b) ïõÛýÛÙÜÈÛÍ©Ûè©ÛàïõÁõ¨Û …¶Ûé ïõÛýÛÙÍÛ¾ÛèÜ±ùïõÁõ¨Û ÈÛ˜˜Ûé ©ÛºõÛÈÛ©Û 

  Differentiate between Job-Enlargement and Job-Enrichment 

 (c) ½ÛÁõ©Ûà ¾ÛÛ¤éø¶ÛÛ …Û×©ÛÜÁõïõ …¶Ûé ¼ÛÛÔ ¸ÛóÛÜ¸©ÛÍ¬ÛÛ¶ÛÛé 

  Internal and External Sources of Recruitment 

 (d) ÈÛȩ́ ÛÛÁõ …¶Ûé ”ÛÁõàþù ¸ÛóÈÛèÜ«Û¾ÛÛ× …é¾Û-ïõÛñ¾ÛÍÛÙ¶ÛÛé Š¸ÛýÛÛé•Û 

  Uses of M-Commerce in trading and purchase activity. 

 

5.  (a) ¶Ûà˜Ûé¶ÛÛ ¸ÛþùÛé ÍÛ¾Û›ÛÈÛÛé : (•Û¾Ûé ©Ûé ¸ÛÛ×̃ Û) 5 

  Explain the following terms : (any five) 

  (1) ˆ¶¤ø¶ÛÙÜÉÛ¸Û ©ÛÛÅÛà¾Û 

   Internship Training 

  (2) ¼ÛÛé¶ÛÍÛ ÉÛéÁõ 

   Bonus share 

  (3) ÅÛ“ýÛÛ×Üïõ©Û ¼Û›ÛÁõ 

   Target market 

  (4) ¸ÛéþùÛÉÛ Í¬ÛÛ¶Û Ü¶ÛµÛÛÙÁõ¨Û 

   Product Positioning 

  (5) ÈÛÛýÛÁõÅÛéÉÛ …éÜ¸ÅÛïéõÉÛ¶Û ¸ÛóÛé¤øÛéïõÛéÅÛ 

   Wireless Application Protocol 

  (6) ¬ÛÛ¸Û¨ÛÛé¶Ûä× ¸Ûó¾ÛÛ¨Û¸ÛªÛ 

   Debenture certificate 

  (7) ïõÛÁõÜïõþùâ …ÛýÛÛé›÷¶Û 

   Career Planning 
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 (b) ¶Ûà˜Ûé¶ÛÛ ÜÈÛµÛÛ¶ÛÛé ÍÛ¾Û›ÛÈÛÛé : (•Û¾Ûé ©Ûé ªÛ¨Û) 9 

  Explain the following statements : (any three) 

  (1) ÉÛéÁõ¼Û›ÛÁõ …é¤øÅÛé ÍÛ¤Õø¤øÛ¼Û›ÛÁõ. 

   Stock exchange means a ‘Speculation Market’. 

  (2) ÈÛíéßÛÛÜ¶Ûïõ ½ÛÁõ©Ûà ¾ÛÛ¤éø ïõÛýÛÙÜÈÛÉÅÛéÌÛ¨Û ¸ÛæÈÛÙÉÛÁõ©Û ™öé. 

   Job analysis is a pre-condition for Scientific requirement. 

  (3) •Ûä̈ ÛÛ×ïõ¶Û¶Ûä× ïõÛýÛÙ …éïõ ïõÁõ©ÛÛ× ÈÛµÛä ¸ÛÜÁõÜ˜Û©Û …ÜµÛïõÛÁõà…Ûé ³ùÛÁõÛ ¬ÛÈÛä× ›Ûé̂ …é. 

   Merit rating must be done by more than one concerned officers. 

   (4) ¸ÛéþùÛÉÛ œ÷ÈÛ¶Û ˜Û’õ¶ÛÛ ÍÛ¾ÛýÛ¶ÛÛé …ÛµÛÛÁõ ¾ÛÛïëõÝ¤ø•Û ÍÛ×̃ ÛÛÅÛïõÛé¶Ûà ïõÛýÛÙ“Û¾Û©ÛÛ Š¸ÛÁõ ™öé. 

   Time period of product life cycle depends upon the efficiency of Marketing 

management. 

  (5) …ÍÛÁõïõÛÁõïõ ¾ÛÛïëõÝ¤ø•Û ¾ÛÛ¤éø •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæïõ¶ÛÛé …½ýÛÛÍÛ ›÷ÄõÁõà ™öé. 

   Study of Consumer behaviour is necessary for effective marketing. 

_______________ 


