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1 (A) What is International Marketing? Why is international marketing important to most of
the firms? What are the different modes of doing international marketing? (14)

OR
1A(i) Explain the threefold political environment of international marketing. (7)
A(ii) Why must companies think globally? )
1 (B) Answer in one or two sentences. (Any 4) (4)

i. What is a global industry?
ii. What is Economic environment?
ili,  What is Legal environment?
iv. Define Tarifts?
V. What areQuotas?
vi,  Write the full form of UNCTAD.
2 (A) What is Culture? How can a nation’s technology and material culture affect a firm’s
marketing in that country? (14)
OR
2AHow can the international firm deal with the language challenges in its foreign
markets?(14)
2 (B) Answer in one or two sentences. (Any 4) 4)
i.  What is Attitude?
ii. What is Aesthetics?
iii. What are Values?
iv. What is Consumer Behavior?
v.  What is Brand?
3(A) What is Standardization and Adaptationof a product?What factors encourage global

standardization of a product also discuss principles for product adaptation. (14) OR
3A(i) Differentiate between Packaging and Labelling. ' (7
3A(ii) What are the Pros and cons of private branding in international markets? )]
3 (B) Answer in one or two sentences. (Any 3) 3)

i.  What is Franchising?
ii. What is Customer Loyalty?
iii.  What are Trademarks?
iv.What is after- sales service?
4(A) What is Advertising? Explain benefits and constraints on International Advertising?
(14) _

OR
4A(i) Explain the advertising decisions facing the international marketer. (7)
4A(ii) Why is it difficult for the international advertising manager to use the same media
configuration in all markets? N
4 (B) Answer in one or two sentences. (Any 3) 3

i.  Definemedia?

ii. What is agency?

iii. What is promotion?
iv. What is local market?
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Correlation Matrix

Attribute(variahle) 1 2 3 4 5

1. Taste 1.00 | .02 .96 A2 .01

2. Good buy for money 02 11.00(.13 1.71 | .85

3. Flavor .96 A3 1.00 ; .50 1

4. Suitable for snack A2 J1 [ .50 |1.00] .79

5. Provides lots of energy | .01 | .85 | .11 79 | 1.00

Factor loadings using principal component method and varimax rotation
Attribute{variable} Estimated Rotated estimated | Communa-
factor Loadings | factor loadings lities
Fi F2 Fi* Fo*
1.Taste .56 .82 .02 .99 98
2. Good buy for money .78 -.52 .04 -.01 .88
3. Flavor .65 .75 3 .98 .98
4. Suitable for snack .94 -.10 .84 43 .89
5. Provides lots of energy .80 -.54 .97 -.02 .93




N 296- 3

Cumulative proportion of total | .571 932 507 .832
{standardized)  sample  variance
explained
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Tabte: 1
Discriminant Classification Matrix
Group Percent Correct | Gt {predicted) | G2 (predicted)
Annual Income | Household

G1 (observed) | 90.00 9 1

G2 (observed) | 80.00 2 8

Total 85.00 11 9

G1: National BrandG2: Local Brand

Table:2
Raw Coefficients
Variable Root 1
ANNUALIN | -0.335427
HOUSESZ | 0.313361
Constant 4.,545077

P e
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Eigenvalue | 1.113402

Cum. Prop | 1.00000

Table:3; Wilk's Lambda=0.4731707

Standardized Coefficients

Variable Root 1

ANNUALIN | -0.721519

HOUSESZ | 0.450487

Eigen val. 1.11540¢2

Cum. Prop. | 1.00000

Table:4

Means of Canonical Vatiables

Group | Root !

G1 -1.00103
G2 1.00103
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Q-1{A) Answer the following questions..

(i) Write a note on Structural Equations Modeling. Explain with illustrations path analysis

for a structural model. 07
(i) Distinguish between data that are missing at random (MAR) and missing completely at
random {MCAR)}. Explain how each type affects the analysis of missing data. 07
OR
(i) Describe in detail the classification of Multivariate Techniques. How will you distinguish
between Dependence Techniques and interdependence techniques? 07
(ii) Define the following terms: 07

(a) Multidimensional Random Variable

(b) Multivariate Normal Distribution

(c) Variance covariance matrix

(d) Statistical software for multivariate Analysis

Q-1{B} Answer the following questions. (Any four) 04

(i) Why is knowledge of measurement scales important for understanding of
multivariate data analysis?

(i} What is R-square? Explain its role in measuring the strength of the selected
muitiple regression model.

(i) What is the measurement scale of the dependent variable in Discriminant Analysis?

{iv) Write relation between variance-covariance matrix and correlation matrix.

{v} Write any two applications of canonical correlations.

{vi) Write any two applications of Multivariate Normal Distribution.

Q-2(A} Answer the foillowing questions.
(i) Write a note on MANOVA and MANCOVA describing their objectives and appliications.

07
(i) Define canonical correlations and canonical loadings. Explain the role of canonical
correlations in analyzing multivariate data. 07
OR
(i) What is Discriminant Analysis? How does it differ from Multiple Regression Analysis?
Explain the procedure of Discriminant Analysis. 07
{i) Define the following terms: 07
(i) - Determinant of a matrix '
(ii) Eigen values and eigen vectors of a matrix
(i) Inverse of a matrix

(v} Concomitant variables

5)’:71()
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Q-2(B) Answer the following questions. (Any four) 04
(i} Write any two applications of Concomitant variables.
(ii) What are costs of miss classification?
(i) What is Utility in Conjoint Analysis?
(iv) What is Principal Component Analysis?
(v) What is a Group Centroid?
(vi) What is Agglomeration Schedule?

Q-3(A) Answer the following questions.

(i) What is Factor Analysis? In a consumer-preference study, a random sample of customers
were asked to rate several attributes of a new product. The responses on a 7-point semantic
differential scale were tabulated. The correlation matrix, the original factor loadings, the
communalities and the rotated factor loadings are given below. interpret the following
output of Factor Analysis and identify the factors using the rotated estimated factor

loadings. & 07
Correlation Matrix

Attribute{variable) 1 2 3 4 5

1. Taste 1.00 § .02 .96 A2 1 .01

2. Good buy for money 02 110013 | .71 | .85

3. Flavor b6 .13 [ 1.0607.50 ;.11

4, Suitable for snack A2 71 | .50 1.00 } .79

5. Provides lotsof energy | .01 | .85 [ .11 .79 | 1.00

Factor loadings using principal component method and varimax rotation
Attribute(variable) Estimated Rotated estimated | Communa-
' factor Loadings | factor loadings lities
Fi Fa SR
1.Taste .56 .82 .02 .89 o8
2..Good buy for money 78 -52 .94 -01 .88
3. Flavor 65 75 A3 .98 98
4, Suitable for shack 94 -.10 .84 43 .89
5. Provides iots of energy .80 -.54 97 -02 93
Cumulative proportion of total | .571 932 507 .932
(standardized)  sample  variance
explained
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(ii) Distinguish between Correspondence Analysis and Multidimensional Scaling. Explain the
methodology of Multidimensional Scaling for the problem of Brand Choices, 07

OR

(i) What types of choice problems are best suited to analysis with conjoint analysis? Which
are list well served by conjoint analysis? 07

(i) A retait outlet wants to know the consumer behavioral pattern of the purchase of
products in two categories: National Brands and Local Brands respectively, which
would help it to place orders depending on demand and requirements of the
customer. The retail outlet uses data from a retail outlet in another location to arrive

07

at a decision about customers visiting at their end. This retail outiet has used
discriminant analysis to screen the responsiveness of customers towards national
brand and local brand categories, the output of which is given below. Interpret this
output and write your conclusions:

Tabie:1

Discriminant | Classification Matrix

Group Percent Correct | G1 {predicted) | G2 (predicted)
Annual Income | Household

G1 (observed) | 90.00 9 1

G2 (observed) | 80.00 2 3

Total 85.00 11 9

G1: National BrandG2: Local Brand
Table:2

Raw Coefficients

Variable Root 1

ANNUALIN -0.335427

HOUSESZ 0.313361

Constant 4.545077

Eigenvalue 1.113402

Cum. Prop 1.00600

Tabhle:3
Wilk's Lambda=0.4731707
F " | Standardized Coefficients

Variable Root 1
ANNUALIN | -0.721519
HOUSESZ 0.490487
Eigen val. 1.115402
Cum. Prop. | 1.00000 )
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Table:4

Means of Canonical Variables
Group | Root 1
Gl -1.00103
G2 1.00103

Q-3(B) Answer the following questions. {Any three}

(i} What are costs of miss classification?
(i) What is Utility of Conjoint Analysis?
{iii) How does CFA differ from EFA?

(iv) Define Factor Loadings.

{v) What is Communality?

Q-4(A) Answer the following guestions.

(i) Write a note on Data Envelopment Analysis.

(i) Write a brief note on Neural Network analysis.

OR

(i) Write a brief note on Data Minihg and Data Warehousing.

(i} Write a brief note on cluster analysis.

Q-4(B) Answer the following questions. {Any three)

(i} What are ideal points in MDS procedure?
(it} What is Stress?

(iii) What is a Perceptual Map?

{iv) What is a Dendogram?

(v} Define Z-score.
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1. (A). ()
(i)

1. (B).
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2. (A). ()
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2. (B).
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(ii}

(iii)

(iv)
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Total Marks: 70

Discuss the systematic approach adopted for training in any organization. (14)
OR

Explain in brief the role of Human Resource professionals. (7)

Explain the various phases of evolution of Human Resource Management (7)

Choose the Correct Option: (4)

Which of the following component is not included in attitude?

(a) Emotional Component (b) Informational Component

(c) Behavioural Component {d) Improvement Component

refers to a personal sense of type of work an individual wants to

pursue and what that work implies about that individual.

(a) Career Path (b) Career Goal

(c) Career Concept {d) Career Anchor

What is KPA?

(a) Key Performance Areas (b} Key Production Areas

(c) Key Presentation Areas (d) Key Potential Areas

Organizational changes are not effective unless the people also change their

way of

(a) thinking (b) behaving

(¢) working (d) planning

Explain in detail the various sources of interest rate risk. (14)
OR '

Explain with an example the how a maturity ladder is being constructed? (7}

What do you understand by Transaction exposure? (7)

Choose the Correct Option: (4)

Adequacy of liquidity in a bank depends on
(a) Sources of funds
(b) Anticipated future funding needs
{c) Present and Future earnings capacity
{d) All of the above
Which of the below is not a type of liquidity risk?
(a) Funding Risk {b) Time Risk
(c) Call Risk (d) Basis Risk
The need to replace net outflows due to unanticipated withdrawal of
deposits is known as risk.
{a) Funding Risk (b) Call risk
(c) Liquidity Risk (d) Earning Risk
type of risk arises when assets are sold before maturity.
(a) Basis Risk (b) Gap Risk
(c) Price Risk (d) Yield Curve Risk



3. (A).

3. (A). ()
(ii)

3. (B)

(i)

(i)

(ii)

4. (A).
4. (A). (i)
(ii)

4. (B)

1)

(i)

(iii)

Vo hog-

Explain the various components of Social Media Management Framework
OR

Discuss the 7 Ps model for marketing of financial services.

Explain how marketing of services is different from marketing of products.

Choose the Correct Option:

Services provided by banks are .

(a) tangible goods ' (b) intangible goods

(c) physical goods (d) hypothetical goods

Pricing decisions have an effect on .

(a) Product Position and Sales Volume

(b} Sales volume and Profit Margin

(¢) Profit Margin and Product Position

(d) Product Position, Sales Volume and Product Position

Which of the following is not a competitive strategy?

(a) Offensive Warfare {b) Defensive Warfare

(¢) Leadership Warfare (d} Flanking Warfare

What is exchange rate? Explain factors affecting exchange rate?

OR
Explain methods of quoting foreign exchange with relevant examples
Retirement of import bill for GBP 10,00,000 by TT margin 0.15%, ignore
cash discount/premium, GBP/USD 1.8300/10, USD/INR 45.40/50. Compute
rate for customer.
Choose the Correct Option:
When rates for a particular currency pair are not directly available, the price
for the said currency pair is then obtained by

(a} Direct Quote (b) Indirect Quote

(c) Cross Rate (d) None of the above

When settlement of funds takes place on the same day then it is known as
(a) ready or cash ' {(b) spot

(¢} forward (d) TOM

_____ contracts are typically OTC derivatives involving the fixation of
rates (foreign exchange, commodity price) in advance for deliveries in
future.

(a) Forward (b) Futures

(c) Options (d) Swaps

(14)
(7)

(7)
(3)

(14)

(7)
(7)

(3)
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VAR'EL- Y

1What is International Marketing? Discuss its objectives and features. How domestic

marketing differ from international marketing? Why is international marketing important to

most of the firms? What are the different modes of doing international marketing? (35)
OR

1.What is culture? How can a nation’s technology and material culture affect a firm’s

marketing in that country?How can the international firm deal with the language challenges

in its foreign markets?

2What is Standardization and Adaptation of a product? What factors encourage global

standardization of a product also discuss principles for product adaptation.Distinguish

between Adaptation and Standardization of the product. (35) |
' OR

2 What is Advertising? Explain benefits and constraints on International Advertising?Explain

the advertising decisions facing the international marketer. What are the factors encouraging

standardization of international advertising?
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COMS11(Applied Multivariate Techniques)
(Essay Paper) :

Time:2:30Hours : Total Marks: 70

Q-1. Distinguish between Correspondence Analysis and Multidimensional Scaling.
Explain in detail the methodology of Multidimensional Scaling for the problem of

Brand Choices. 35

OR

Q-1.What is Discriminant Analysis? How does it differ from Multiple Regression
Analysis? Explain the objectives, assumptions and procedure of Discriminant

Analysis 35

Q-2. What is Factor Analysis? How does it differ from Cluster Analysis? Explain the

objectives, assumptions and procedure of Factor Analysis. ' ' - 35
OR
Q-2. Write a brief note on tools for Multivariate Analysis.' 35
7 A
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ENGLISH VERSION

1 (a) Disuss various approaches of value based Management. 25
(b)) Discuss factors affecting dividend Policy. ' 10
OR
I Define dividend. Fxolain various types of dividend Policy along with legal and procedural aspects 35
of dividend Policy. Also discuss Lintner’s Modd of dividend Policy.

2 (a) Discuss Argent and Altman Model of Prediction of sickness along with Ratio Analysisasa 20
tool for prediction of Sickness. '
(b) Explain effect of inflaction on Capital budgecting and asset relation. 15
: OR .
2 Explain various teacniques of Corporate Restructuring in detail with Example. 7 35
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Explam the dlfference between Human Resource Management and Human Resource

Development. Discuss the importance of Human Resource Professionals. Discuss in

detail how training in an organization can be undertaken in a systematic manner.
OR

Discuss in details the all the types of risks that a bank is exposed to while

undertaking banking activities.

Explain the marketing mix of a bank and discuss how analysis of competitors is
undertaken by a bank.

OR
Explain the meaning of foreign exchange and discuss the various factors which
influence the exchange rate movements. Elaborate the role of various participants in
the exchange market and explain the various risks that they are exposed to while
dealing in foreign exchange.

_[Max. Marks :

70
(34)

(34)

(34)

(3Y)

@5

(35)

(35)

(35)






