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(A) Define Market & Marketing. Discuss the importance of marketing.
OR

[Max. Marks : 70
6

State the meaning of Market Segmentation. Discuss how important and effective

is this concept in the practical world of Marketing.

(B) Discuss the Economic & Psychological factors affecting consumer behaviour. 4

OR

“The various concepts of Marketing presents its different view points.” Discuss.

(C) Discuss the Demographic bases of Market segmentation.
OR
What is institutional consumer behaviour.

(A) How does company form its Market strategy for the Maturity stage of product

Life Cycle ?
OR
What is a product ? Present the classification of the product.

(B) Explain the meaning and importance of product positioning.
OR
Discuss the various types of pricing policies.

(C) Discuss the factors affecting pricing policy.
OR

State the conditions, to successfully launch a new product in the Market.

(A) Discuss the types of Marketing channels.
OR
State the concepts of Direct & Indirect selling.

(B) State the concepts of Retail & Wholesale selling.
OR
Write a note on Campaign for sales promotion.
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Discuss the importance of Relations with channel members.
OR
Write a note on Physical distribution system.

Discuss the various sources of Recruitment for Recruiting a Salesperson.
OR
Discuss the methods of compensating a Salesperson.

Discuss Advertising Budget and its methods.
OR
Discuss the Marketing Strategy for Rural Markets.

Write a note on Marketing strategy for New products.
OR
Write a note on International Markets.

5. Answer the following Concepts or Terms, in one or two sentences (any seven) :

(1)
)
(3)
(4)
(5)
(6)
(7)
(8)
)

Market

Consumer Behaviour
Industrial Product
Marketing Strategy
Product Research
Marketing Planning
Salesperson

Sales promotion
Product

(10) Advertising
(11) Training of salesperson

(12) Channel members
(13) New product
(14) Rural Markets
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