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l. (A) ¾ÛÛïëõ¤ø …¶Ûé ¾ÛÛïëõÝ¤ø•Û¶Ûà ÈýÛÛ”ýÛÛ ÍÛ¾Û›ÛÈÛÛé. ¾ÛÛïëõÝ¤ø•Û¶Ûä× ¾ÛÐü«ÈÛ ˜Û˜ÛÛë. 6 
      …¬ÛÈÛÛ 
  ¼Û›ÛÁõ ÜÈÛ½ÛÛ•ÛàïõÁõ¨Û¶ÛÛé …¬ÛÙ ›÷¨ÛÛÈÛà, ¾ÛÛïëõÝ¤ø•Û¶Ûà ÈÛÛÍ©ÛÜÈÛïõ þäùÜ¶ÛýÛÛ¾ÛÛ× …Û ”ýÛÛÅÛ ïéõ¤øÅÛÛé 

¾ÛÐü«ÈÛ¶ÛÛé ©Ûé¾Û›÷ …ÍÛÁõïõÛÁõïõ ™öé, ©Ûé ˜Û˜ÛÛë. 
 

 (B) •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæ×ïõ¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ× …ÛÜ¬ÛÙïõ …¶Ûé ¾Û¶ÛÛéÈÛíéßÛÛÜ¶Ûïõ ¸ÛÜÁõ¼ÛÇÛé ˜Û˜ÛÛë. 4 
     …¬ÛÈÛÛ 
  “¾ÛÛïëõÝ¤ø•Û¶Ûà ›ä÷þùà ›ä÷þùà ÜÈÛ½ÛÛÈÛ¶ÛÛ…Ûé, ¾ÛÛïëõÝ¤ø•Û ”ýÛÛÅÛ¶ÛÛ× ÜÈÛÜÈÛµÛ ´ùÜÌ¤øïõÛé¨Û Áõ›ä÷ ïõÁéõ ™öé”. ˜Û˜ÛÛÙ 

ïõÁõÛé. 
 

 (C) ¼Û›ÛÁõ ÜÈÛ½ÛÛ•ÛàïõÁõ¨Û¶ÛÛ× ÈÛÍ©Ûà-ÜÈÛÌÛýÛïõ …ÛµÛÛÁõÛé ˜Û˜ÛÛë. 4 
             …¬ÛÈÛÛ 
  ÍÛ×Í¬ÛÛïõàýÛ •ÛóÛÐüïõ ÈÛ©ÛÙ̈ Ûæ×ïõ …é¤øÅÛé ÉÛä× ? 
 
2. (A) ¸ÛéþùÛÉÛ œ÷ÈÛ¶Û˜Û’õ¶ÛÛ× ¸ÛÜÁõ¸ÛîÈÛ©ÛÛ¶ÛÛ× ©Û¼Û‘õÛ¾ÛÛ×, ï×õ¸Û¶Ûà ¸ÛÛé©ÛÛ¶Ûà ¼Û›ÛÁõ ÈýÛæÐüÁõ˜Û¶ÛÛ ïéõÈÛà •ÛÛé¥øÈÛé ™öé ? 6 
     …¬ÛÈÛÛ 
  ¸ÛéþùÛÉÛ …é¤øÅÛé ÉÛä× ? ¸ÛéþùÛÉÛ¶Ûä× ÈÛ•ÛâïõÁõ¨Û Áõ›ä÷ ïõÁõÛé.  
 

 (B) ¸ÛéþùÛÉÛ Í¬ÛÛ¶Û Ü¶ÛµÛÛÙÁõ¨Û¶ÛÛé ”ýÛÛÅÛ …¶Ûé ¾ÛÐü«ÈÛ ÍÛ¾Û›ÛÈÛÛé. 4 
             …¬ÛÈÛÛ 
  ÜÈÛÜÈÛµÛ ¸ÛóïõÛÁõ¶Ûà Ýïõ¾Û©Ûà ¶ÛàÜ©Û…Ûé ˜Û˜ÛÛë. 
 

 (C) Ýïõ¾Û©Û ¶ÛàÜ©Û¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ× ¸ÛÜÁõ¼ÛÇÛé ˜Û˜ÛÛë. 4 
      …¬ÛÈÛÛ 
  ¶ÛÈÛà ¸ÛéþùÛÉÛ¶Ûé ¼Û›ÛÁõ¾ÛÛ× ÍÛºõÇ©ÛÛ¸ÛæÈÛÙïõ ¾ÛäïõÈÛÛ, ¾ÛÛ¤éø¶Ûà ÉÛÁõ©ÛÛé ›÷¨ÛÛÈÛÛé. 
 
3. (A) ¾ÛÛïëõÝ¤ø•Û ˜Ûé¶ÛÅÛ¶ÛÛ× ¸ÛóïõÛÁõÛé ˜Û˜ÛÛë. 6 
    …¬ÛÈÛÛ 
  ¸Ûó©ýÛ“Û …¶Ûé ¸ÛÁõÛé“Û ÈÛé˜ÛÛ¨Û¶ÛÛé ”ýÛÛÅÛ Í¸ÛÌ¤ø ïõÁõÛé. 
 

 (B) ™äö¤øïõ ©Ûé¾Û›÷ ›÷¬¬ÛÛ¼Û×µÛ ÈÛé˜ÛÛ¨Û¶ÛÛé ”ýÛÛÅÛ Í¸ÛÌ¤ø ïõÁõÛé. 4 
             …¬ÛÈÛÛ 
  ¶ÛÛêµÛ ÅÛ”ÛÛé : ÈÛé˜ÛÛ¨Û …Ü½ÛÈÛèÜ±ù …×•Ûé¶Ûà ¡ä×ö¼ÛéÉÛ  
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 (C) ˜Ûé¶ÛÅÛ ÍÛ½ýÛÛé ÍÛÛ¬Ûé¶ÛÛ× ÍÛ×¼Û×µÛÛé¶Ûä× ¾ÛÐü«ÈÛ ˜Û˜ÛÛë. 4 
        …¬ÛÈÛÛ 
  ¶ÛÛêµÛ ÅÛ”ÛÛé : ½ÛÛíéÜ©Ûïõ ÜÈÛ©ÛÁõ¨Û ÈýÛÈÛÍ¬ÛÛ/¸Ûó¨ÛÛÅÛà 
 
4. (A) ÈÛé˜ÛÛ¨Ûïõ©ÛÛÙ¶Ûà ½ÛÁõ©Ûà ¾ÛÛ¤éø¶ÛÛ× ÜÈÛÜÈÛµÛ ¸ÛóÛÜ¸©ÛÍ¬ÛÛ¶ÛÛé¶Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 6 
                …¬ÛÈÛÛ 
  ÈÛé˜ÛÛ¨Ûïõ©ÛÛÙ¶Ûé ÈÛÇ©ÛÁõ …Û¸ÛÈÛÛ¶Ûà ¸Û±ùÜ©Û…Ûé ˜Û˜ÛÛë.  
 

 (B) ÜÈÛßÛÛ¸Û¶Û ¼Û›÷é¤ø …¶Ûé ©Ûé¶Ûà ¸Û±ùÜ©Û…Ûé ˜Û˜ÛÛë. 4 
          …¬ÛÈÛÛ 
  •ÛóÛ¾Ûà¨Û ¼Û›ÛÁõ ¾ÛÛ¤éø¶Ûà ¾ÛÛïëõÝ¤ø•Û ÈýÛæÐüÁõ˜Û¶ÛÛ ˜Û˜ÛÛë. 
 

 (C) ¶ÛÛêµÛ ÅÛ”ÛÛé : ¶ÛÈÛà ¸ÛéþùÛÉÛ ¾ÛÛ¤éø¶Ûà ¾ÛÛïëõ¤ø ÈýÛæÐüÁõ˜Û¶ÛÛ 4 
             …¬ÛÈÛÛ 
  ¶ÛÛêµÛ ÅÛ”ÛÛé : …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¼Û›ÛÁõÛé 
 
5. ¶Ûà˜Ûé¶ÛÛ ¸ÛþùÛé/”ýÛÛÅÛÛé …éïõ-¼Ûé ¸Û×Üî©Û…Ûé¾ÛÛ× ›÷¨ÛÛÈÛÛé : (•Û¾Ûé ©Ûé ÍÛÛ©Û) 14 
 (1) ¼Û›ÛÁõ 
 (2) •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæ×ïõ 
 (3) …Ûíé²ÛéÜ•Ûïõ ¸ÛéþùÛÉÛÛé 
 (4) ¾ÛÛïëõÝ¤ø•Û ÈýÛæÐüÁõ˜Û¶ÛÛ 
 (5) ¸ÛéþùÛÉÛ ÍÛ×ÉÛÛéµÛ¶Û 
 (6) ¾ÛÛïëõÝ¤ø•Û …ÛýÛÛé›÷¶Û 
 (7) ÈÛé˜ÛÛ¨Ûïõ©ÛÛÙ 
 (8) ÈÛé˜ÛÛ¨Û …Ü½ÛÈÛèÜ±ù    
 (9) ¸ÛéþùÛÉÛ 
 (10) ÜÈÛßÛÛ¸Û¶Û 
 (11) ÈÛé˜ÛÛ¨Ûïõ©ÛÛÙ¶Ûà ©ÛÛÅÛà¾Û 
 (12) ˜Ûé¶ÛÅÛ ÍÛ½ýÛÛé 
 (13) ¶ÛÈÛà ¸ÛéþùÛÉÛ 
 (14) •ÛóÛ¾Ûà¨Û ¼Û›ÛÁõÛé 

_________ 
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l. (A) Define Market & Marketing. Discuss the importance of marketing. 6 
      OR 
  State the meaning of Market Segmentation. Discuss how important and effective 

is this concept in the practical world of Marketing. 
 
 (B) Discuss the Economic & Psychological factors affecting consumer behaviour. 4 
     OR 
  “The various concepts of Marketing presents its different view points.” Discuss. 
 
 (C) Discuss the Demographic bases of Market segmentation. 4 
     OR 
  What is institutional consumer behaviour. 
 
 
2. (A) How does company form its Market strategy for the Maturity stage of product 

Life Cycle ?  6 
     OR 
  What is a product ? Present the classification of the product.  
 
 (B) Explain the meaning and importance of product positioning. 4 
     OR 
  Discuss the various types of pricing policies. 
 
 (C) Discuss the factors affecting pricing policy. 4 
     OR 
  State the conditions, to successfully launch a new product in the Market. 
 
 
3. (A) Discuss the types of Marketing channels. 6 
     OR 
  State the concepts of Direct & Indirect selling. 
 
 (B) State the concepts of Retail & Wholesale selling. 4 
     OR 
  Write a note on Campaign for sales promotion. 
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 (C) Discuss the importance of Relations with channel members. 4 
     OR 
  Write a note on Physical distribution system. 
 
 
4. (A) Discuss the various sources of Recruitment for Recruiting a Salesperson. 6 
     OR 
  Discuss the methods of compensating a Salesperson.  
 
 (B) Discuss Advertising Budget and its methods. 4 
     OR 
  Discuss the Marketing Strategy for Rural Markets. 
 
 (C) Write a note on Marketing strategy for New products. 4 
     OR 
  Write a note on International Markets. 
 
 
5. Answer the following Concepts or Terms, in one or two sentences (any seven) : 14 
 (1) Market 
 (2) Consumer Behaviour 
 (3) Industrial Product 
 (4) Marketing Strategy 
 (5) Product Research 
 (6) Marketing Planning 
 (7) Salesperson 
 (8) Sales promotion    
 (9) Product 
 (10) Advertising 
 (11) Training of salesperson 
 (12) Channel members 
 (13) New product 
 (14) Rural Markets 
 

_________ 
 
  


