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ÍÛæ̃ Û¶ÛÛ :   (1) ¼ÛµÛÛ ¸ÛóÊ¶Û ºõÁõÜ›÷ýÛÛ©Û ™öé. 
Instruction :  All questions are compulsory. 

    (2) þùÁéõïõ ¸ÛóÊ¶Û¶Ûà ÍÛÛ¾Ûé •Ûä¨Û þùÉÛÛÙÈÛéÅÛ ™öé. 
     Figures to the right indicate marks allotted to each question. 

 

1. (A) ‘¼Û›ÛÁõÛé µÛÁõ¾ÛæÇ¬Ûà ¼ÛþùÅÛÛˆ ÁõÔÛ ™öé.’ – ÍÛ¾Û›ÛÈÛÛé. 7 
  ‘Markets are changing radically’ – Explain. 

…¬ÛÈÛÛ/OR 

  ¾ÛÛïëõ¤øá•Û ÜÈÛ½ÛÛÈÛ¶ÛÛ…Ûé ÍÛ¾Û›ÛÈÛÛé. 
  Explain marketing concepts. 

 

 (B) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 
  Answer in brief : (any two) 

  (i) ÍÛ¸ÅÛÛýÛ ˜Ûé̂ ¶Û …é¤øÅÛé ÉÛä× ? 
   What is Supply Chain ? 

  (ii) …éîÍÛ˜Ûé¶›÷ …ÜÍ©Û©ÈÛ¾ÛÛ× …ÛÈÛé ©Ûé ¾ÛÛ¤éø¶Ûà ïõˆ ˜ÛÛÁõ ÉÛÁõ©ÛÛé ™öé ? 
   What are the four conditions needed for exchange to exist.   

  (iii) ¤ÖøÛ¶ÍÛºõÁõ …é¤øÅÛé ÉÛä× ? 
   What is Transfer ? 

 

 (C) …éïõ-¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 3 
  Answer in one-two lines only : 

  (i) ÍÛÛ¾ÛÛÜ›÷ïõ ¾ÛÛïëõÝ¤ø•Û¶Ûä× …éïõ ŠþùÛÐüÁõ¨Û …Û¸ÛÛé. 
   Give an example of Societal Marketing. 

  (ii) ¾ÛÛïëõ¤øá•Û ¶Ûé¤øÈÛïÙõ …é¤øÅÛé ÉÛä× ? 
   What is Marketing Network ? 

  (iii) E-Commerce (ˆ-ïõÛé¾ÛÍÛÙ) …é¤øÅÛé ÉÛä× ? 
   What is E-Commerce ? 
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2. (A) •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæïõ¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ× ¸ÛÜÁõ¼ÛÇÛé ÈÛ¨ÛÙÈÛÛé. 7 
  Describe the factors affecting consumer behaviour. 

…¬ÛÈÛÛ/OR 
  •ÛóÛÐüïõ ”ÛÁõàþù-¸ÛóÜ’õýÛÛ ÜÈÛ•Û©ÛÈÛÛÁõ ÍÛ¾Û›ÛÈÛÛé. 
  Explain customer’s buying process in detail. 

 

 (B) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé. (•Û¾Ûé ©Ûé ¼Ûé) 4 
  Answer in brief : (any two) 

  (i) ÅÛ“ýÛ (Target) ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? 
   What is Target Marketing ? 

  (ii) ¾ÛÛïëõ¤øá•Û ÍÛ×ÉÛÛéµÛ¶Û …é¤øÅÛé ÉÛä× ? 
   What is Marketing Research ? 

  (iii) •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæïõ …é¤øÅÛé ÉÛä× ? 
   What is Consumer Behaviour ? 

 

 (C) …éïõ-¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 3 
  Answer in one-two lines only : 

  (i) ÐüÁõàºõÛé¶ÛÛ× Š°éùÉÛÛé ïõýÛÛ ÐüÛéˆ ÉÛïéõ ? 
   What can be the objectives of competitions ? 

  (ii) ÍÛ×ÉÛÛéµÛ¶Û …ÛïèõÜ©Û¶ÛÛ× ¸ÛóïõÛÁõÛé ›÷¨ÛÛÈÛÛé. 
   State the types of Research Designs. 

  (iii) ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶ÛÛ× …ÛµÛÛÁõÛé ›÷¨ÛÛÈÛÛé. 
   State the bases of Market Segmentation. 

 
3. (A) •ÛóÛÐüïõ ÍÈÛàïèõÜ©Û ¸ÛóÜ’õýÛÛ ÈÛ¨ÛÙÈÛÛé. 7 
  Describe the Consumer Adoption Process. 

…¬ÛÈÛÛ/OR 

  Ýïõ¾Û©Û Ü¶ÛµÛÛÙÁõ¨Û ÈýÛæÐüÁõ˜Û¶ÛÛ…Ûé ÈÛ¨ÛÙÈÛÛé. 
  Describe Pricing Strategies. 

 

 (B) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé. (•Û¾Ûé ©Ûé ¼Ûé) 4 
  Answer in brief : (any two) 

  (i) ¸ÛéþùÛÉÛ Ü¾ÛËÛ …¶Ûé ¸ÛéþùÛÉÛ Áéõ”ÛÛ ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û þùÉÛÛÙÈÛÛé. 
   State the difference between product line and product mix. 

  (ii) Áéõ”ÛÛ ÜÈÛÍ©ÛÁõ¨Û …é¤øÅÛé ÉÛä× ? 
   What is Line Extension ? 

  (iii) ¾ÛÛÜÐü©Ûà ÍÛ×˜ÛÛÁõ¶ÛÛ Š°éùÉÛÛé ›÷¨ÛÛÈÛÛé. 
   State the objectives of Communication. 
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 (C) …éïõ-¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 3 

  Answer in one-two lines only : 

  (i) ¦øÛýÛÁéõî¤ø (ÍÛàµÛä) ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? 

   What is Direct Marketing ? 

  (ii) ÈÛé˜ÛÛ¨Û …Ü½ÛÈÛèÜ±ù¶Ûä× …éïõ ŠþùÛÐüÁõ¨Û …Û¸ÛÛé. 

   Give an example of Sales Promotion. 

  (iii) ›ÛÐéüÁõÛ©Û …¶Ûé ¸ÛóÜÍÛÜ±ù (¸Û¼ÅÛàÍÛà¤øà) ÈÛ˜˜Ûé¶ÛÛé …éïõ ¾Ûä”ýÛ ©ÛºõÛÈÛ©Û þùÉÛÛÙÈÛÛé. 

   Give one major difference between Advertising and Publicity. 

 

4. (A) ï×õ¸Û¶Ûà…Ûé ©Ûé¾Û¶Ûà …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¸ÛóÈÛèÜ«Û…Ûé¶Ûä× ÍÛ×˜ÛÛÅÛ¶Û ïéõÈÛà Áõà©Ûé ïõÁéõ ™öé ? 7 

  How do companies manage their international activities ? 

…¬ÛÈÛÛ/OR 

  ÍÛéÈÛÛ…Ûé¶Ûä× ÈÛ•ÛâïõÁõ¨Û ÍÛ¾Û›ÛÈÛÛé. 

  Explain classification of services. 

 

 (B) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 

  Answer in brief : (any two) 

  (i) ¸ÛéþùÛÉÛ …¶Ûé ÍÛéÈÛÛ ÈÛ˜˜Ûé¶ÛÛ ©ÛºõÛÈÛ©Û þùÉÛÛÙÈÛÛé. 

   State the difference between goods and services. 

  (ii) ÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõ¤øá•Û …¶Ûé …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõ¤øá•Û ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û þùÉÛÛÙÈÛÛé. 

   State the difference between National Marketing and International Marketing. 

  (iii) ïéõÈÛà Áõà©Ûé ï×õ¸Û¶Ûà…Ûé …¾Ûæ©ÛÙ©ÛÛ¶Ûé ¾Ûæ©ÛÙ ïõÁéõ ™öé ?  

   How do companies tangiblize the intangible ? 

 

 (C) …éïõ-¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 3 

  Answer in one-two lines only : 

  (i) ½ÛÛíéÜ©Ûïõ ¸ÛæÁõÛÈÛÛé …é¤øÅÛé ÉÛä× ? 

   What is Physical Evidence ? 

  (ii) ¸ÛéþùÛÉÛ …¶ÛäïæõÅÛ¶Û …é¤øÅÛé ÉÛä× ? 

   What is Product Adaptation ? 

  (iii) ÍÛ×ýÛäî©Û ÍÛÛÐüÍÛ …é¤øÅÛé ÉÛä× ? 

   What is Joint Venture ? 
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5. ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ÍÛÛ©Û) 14 

 Answer in brief : (any seven) 

 (i) ¸ÛéþùÛÉÛ ÉÛÛéµÛ …é¤øÅÛé ÉÛä× ? 

  What is Product Invention ? 

 (ii) ÈÛíéÜÊÈÛïõ ¸Ûé§øà …é¤øÅÛé ÉÛä× ? 

  What is Global Firm ? 

 (iii) ¾ÛÛïëõ¤øá•Û ýÛÛé›÷¶ÛÛ …é¤øÅÛé ÉÛä× ? 

  What is Marketing Plan ? 

 (iv) ¼ÛóÛ¶¦øá•Û …é¤øÅÛé ÉÛä× ? 

  What is Branding ? 

 (v) Ü¶ÛïõÛÍÛ ÍÛ×˜ÛÛÅÛ¶Û ï×õ¸Û¶Ûà…Ûé …é¤øÅÛé ÉÛä× ? 

  What are Export Management companies ? 

 (vi) ¸ÛóÛ¬ÛÜ¾Ûïõ ¦éø¤øÛ …é¤øÅÛé ÉÛä× ? 

  What is Primary Data ? 

 (vii) ÍÛ×¼Û×µÛ ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? 

  What is Relationship Marketing ? 

 (viii) ¾ÛµýÛÍ¬Ûà Í©ÛÁõÛé …é¤øÅÛé ÉÛä× ? 

  What are Channel Levels ? 

 (ix) ”ýÛÛÅÛ ¸ÛÁõà“Û¨Û …é¤øÅÛé ÉÛä× ? 

  What is Concept Testing ? 

 (x) …ÁõÍÛ¸ÛÁõÍÛ ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? 

  What is Interactive Marketing ? 

________ 


