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Y-l (1) o ust s2(%Ud .
Instruction : All questions are compulsory.

(2) €8 us-l M 9wl salda 9.
Figures to the right indicate marks allotted to each question.

1. (A) ‘oRl 440l eleald W@l 9.7 — uHAdl. 7
‘Markets are changing radically’ — Explain.
AUA/OR

52001 [tz Axal.
Explain marketing concepts.

(B) &sHi walol d@vil : (A1 d o) 4
Answer in brief : (any two)
(i) A A ved g ?
What is Supply Chain ?
(i)  2sAAY ARl 20 d Hiedl 59 AR ARdL €9 ?
What are the four conditions needed for exchange to exist.
(i) 252 vied g ?
What is Transfer ?

(C) is-oi dli ol qvil 3
Answer in one-two lines only :
() AUs 5o 215 Gelewl ul.
Give an example of Societal Marketing.
(i) 5L 25 vied g ?
What is Marketing Network ?
(iii) E-Commerce (5-514) »led g ?
What is E-Commerce ?
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2. (A) ALSs Adgs A sl uletal qelal.
Describe the factors affecting consumer behaviour.
BUA/OR
Ales wle-UlBl [Qardar axandl.
Explain customer’s buying process in detail.

(B) &54l waol dvil. (A1H d o)

Answer in brief : (any two)

(1) 4& (Target) Widlo led 9 ?
What is Target Marketing ?

(i) 5oL At vied g ?
What is Marketing Research ?

(i) wes adgys »ied g ?
What is Consumer Behaviour ?

(C) is-oi dllui wae il
Answer in one-two lines only :
(i) &3lsiAl Geall suL eld a5 ?
What can be the objectives of competitions ?
Gi) At 2l wsiRl @il
State the types of Research Designs.
(i) o2 (el 2UsR] Feldl.
State the bases of Market Segmentation.

3. (A) wes lsla ulbul aslal.
Describe the Consumer Adoption Process.
24al/OR
Eud [Rulel -1l agldl.
Describe Pricing Strategies.

(B) &54l wael @vil. (A1H d o)
Answer in brief : (any two)
() uelal (48 2 delal 2l aiHl dslad saldl.
State the difference between product line and product mix.
(i) 2wl [QRdReL ied g ?
What is Line Extension ?
Gii) Sl A2 Gaall el
State the objectives of Communication.
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4. (A

(B)

(©)
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2g-ol LMl wae @il 3
Answer in one-two lines only :
() srse (ly) usdloL vied g ?
What is Direct Marketing ?
(i) dauel AH™glad 25 Gelswl 2l
Give an example of Sales Promotion.
(i) ANeAd 21 WRAlg (uodlAldl) 9l 2is Yoy dslad saldl.

Give one major difference between Advertising and Publicity.

Su-dlal du-l AidAsdld ugltatle datad 3dl Ad 52 © ? 7
How do companies manage their international activities ?

AUA/OR
Al aollszel uxanal.

Explain classification of services.

gs4l oalel duil : (A d o) 4
Answer in brief : (any two)
()  Uelal A Adl 9L dslad saldl.

State the difference between goods and services.
Gi) AU M50 2 22U HLES0L QAL dslad salal.

State the difference between National Marketing and International Marketing.
Gii) 5l d Su-l2l 2yddid yd 2 9 2

How do companies tangiblize the intangible ?

2ig-ol LMl wae @il 3
Answer in one-two lines only :
() edllds yrual vied g ?
What is Physical Evidence ?
(i) el Aggar »ed g ?
What is Product Adaptation ?
(i) AYSd Al vied g ?
What is Joint Venture ?
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5. sl walel dvil @ (A1 d )
Answer in brief : (any seven)
(i) Uela Wy 2ed g ?
What is Product Invention ?
(i) dBas udl »ied g ?
What is Global Firm ?
(i) W52l Al ed g ?
What is Marketing Plan ?
(iv) eudloL ved g ?
What is Branding ?
(v) [Rs an su-dlal »led g ?
What are Export Management companies ?
(vi) walis el »ied g ?
What is Primary Data ?
(vii) 2deit 5oL vied g ?
What is Relationship Marketing ?
(viii) Heell 2Rl vied g ?
What are Channel Levels ?
(ix) vl ulawl ved g ?
What is Concept Testing ?
(x) AU WSl vied g ?
What is Interactive Marketing ?
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