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1. (A) ¾ÛÛïëõ¤øá•Û¶ÛÛé …¬ÛÙ …Û¸Ûà ©Ûé¶ÛÛ ¾ÛÐü«ÈÛ¶ÛÛ ïõÛýÛÛë ›÷¨ÛÛÈÛÛé. 6 
  Give the meaning of Marketing ? State its important function. 

…¬ÛÈÛÛ/OR 

  •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæïõ …é¤øÅÛé ÉÛä× ? •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæïõ¶Ûä× ¾ÛÐü«ÈÛ ›÷¨ÛÛÈÛÛé. 
  What is Consumer Behavior ? State its importance.  
 (B) ïõÛéˆ¸Û¨Û …éïõ ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé : 4 
  Write short note on : (any one) 
  (1) ¾ÛÛïëõ¤øá•Û …×•Ûé Äõ§øà•Û©Û …Ü½Û•Û¾Û. 
   Traditional Marketing Concepts 
  (2) ¾ÛÛïëõ¤øá•Û …×•Ûé …ÛµÛäÜ¶Ûïõ …Ü½Û•Û¾Û. 
   Modern Marketing Concepts 
 (C)  ïõÛéˆ¸Û¨Û ¼Ûé¶ÛÛ ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û …Û¸ÛÛé : 4 
  Answer any two in short : 
  (1) ¾ÛÛïëõ¤øáø•Û …é¤øÅÛé ÉÛä× ? 
   What is Marketing ?  
  (2) ¾ÛÛïëõ¤øá•Û¶ÛÛ 4P ÍÛ¾Û›ÛÈÛÛé. 
   Explain 4 P in Marketing. 
  (3) ¾ÛÛïëõ¤øá•Û¶ÛÛ ïõÛéˆ¸Û¨Û ˜ÛÛÁõ ÅÛ“Û¨ÛÛé ›÷¨ÛÛÈÛÛé. 
   Any four characteristics of Marketing. 
 
2. (A)  ¸ÛéþùÛÉÛ¶ÛÛé …¬ÛÙ ÍÛ¾Û›ÛÈÛà ©Ûé¶Ûä× ÈÛ•ÛâïõÁõ¨Û ïõÁõÛé. 6 
  Explain the meaning of product. State it’s classification. 

…¬ÛÈÛÛ/OR 

  ¾ÛÛïëõ¤øá•Û Ü¾ÛËÛ …é¤øÅÛé ÉÛä× ? ¾ÛÛïëõ¤øá•Û Ü¾ÛËÛ¶ÛÛ ©Û«ÈÛÛé ›÷¨ÛÛÈÛÛé. 
  What is Marketing Mix ? State its elements. 
 (B)  ‘Š©¸ÛÛþù¶Û œ÷ÈÛ¶Û ˜Û’õ’¶ÛÛ ”ýÛÛÅÛ ÍÛ¾Û›ÛÈÛÛé. 4 
  Explain the concept of Product Life Cycle. 

…¬ÛÈÛÛ/OR 

  ¸Ûéïõá•Û¶ÛÛ ¾Ûä”ýÛ ïõÛýÛÛë ›÷¨ÛÛÈÛÛé. 
  State the main function of Packing. 
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 (C)  ïõÛéˆ¸Û¨Û ¼Ûé¶ÛÛ ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 4 
  Answer any two in short : 

  (1) ‘¼ÛóÛ¶¦øá•Û’ …é¤øÅÛé ÉÛä× ? 
   What is Branding ? 

  (2) ‘¸Ûéïõá•Û’ …é¤øÅÛé ÉÛä× ? 
   What is Packing ? 

  (3) ¾ÛÛïëõ¤øá•Û Ü¾ÛËÛ¶Ûä× ¾ÛÐü«ÈÛ. 
   Importance of Marketing Mix. 
 

3. (A)  ½ÛÛíéÜ©Ûïõ ÜÈÛ©ÛÁõ¨Û¾ÛÛ× ¾ÛµýÛÍ¬Ûà¶ÛÛ ¾ÛÐü«ÈÛ¶Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 6 
  Explain the importance of Middle Man in Physical Distribution. 

    …¬ÛÈÛÛ/OR 

  ÜÈÛ©ÛÁõ¨Û ïõ¦øà…Ûé¶ÛÛ ¸ÛóïõÛÁõ ›÷¨ÛÛÈÛÛé. 
  State the types of Distribution Channels. 

 (B)  ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé. (•Û¾Ûé ©Ûé …éïõ) 4 
  Write short note : (any one) 

  (1) ¾ÛÛÅÛÍÛÛ¾Û•Ûóà …×ïæõÉÛ 
   Inventory Control 

  (2) …Ûé¦øÁõ ¸ÛóÜ’õýÛÛ 
   Order Process 

 (C)  •Û¾Ûé ©Ûé ¼Ûé¶ÛÛ ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé. 4 
  Answer any two in short. 

  (1) ÜÈÛ©ÛÁõ¨Û ïõ¦øà …é¤øÅÛé ÉÛä× ? 
   What is Distribution Channels ? 

  (2) ÜÈÛ©ÛÁõ¨Û ïõ¦øà¶ÛÛ ïõÛýÛÛë. 
   The function of Distribution Channels 

  (3) ÜÈÛ©ÛÁõ¨Û ïõ¦øà¶ÛÛ Ðéü©Ûä…Ûé. 
   Objective of Physical Distribution 
 

4. (A)  ÈÛé˜ÛÛ¨Û …Ü½ÛÈÛèÜ±ù¶Ûà ÜÈÛÜÈÛµÛ ¸Û±ùÜ©Û…Ûé¶Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 6 
  Discuss the different methods of Sales Promotion. 

    …¬ÛÈÛÛ/OR 

  ›ÛÐéüÁõÛ©Û¶ÛÛ ¾ÛÛµýÛ¾Û¶Ûà ¸ÛÍÛ×þù•Ûà¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ ¸ÛÜÁõ¼ÛÇÛé ›÷¨ÛÛÈÛÛé. 
  State the factors affecting the choice of Advertising Media. 

 (B)  ÍÛéÅÍÛ¾Ûé¶Û¶ÛÛ ïõÛýÛÛë ›÷¨ÛÛÈÛÛé. 4 
  State the function of Salesman. 

    …¬ÛÈÛÛ/OR 

  ÈýÛÜî©Û•Û©Û ÈÛé˜ÛÛ¨Û¶Ûà ¸ÛóÜ’õýÛÛ ›÷¨ÛÛÈÛÛé. 
  State the process of Personal Selling. 
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 (C)  ïõÛéˆ¸Û¨Û ¼Ûé¶ÛÛ ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û …Û¸ÛÛé : 4 

  Answer any two in short : 

  (1) ‘ÈÛé˜ÛÛ¨Û …Ü½ÛÈÛèÜ±ù’ …é¤øÅÛé ÉÛä× ? 

   What is Sales Promotion ? 

  (2) ‘ÈÛé˜ÛÛ¨Û …Ü½ÛÈÛèÜ±ù’¶ÛÛ Ðéü©Ûä…Ûé ›÷¨ÛÛÈÛÛé. 
   Objective of Sales Promotion. 

  (3) ÈýÛÜî©Û•Û©Û ÈÛé˜ÛÛ¨Û¶ÛÛ Ðéü©Ûä…Ûé ›÷¨ÛÛÈÛÛé. 
   Objective of Personal Selling.  

 

5. (A) ¶Ûà˜Ûé¶ÛÛ …¬ÛÙ ›÷¨ÛÛÈÛÛé : (•Û¾Ûé ©Ûé þùÍÛ) 10 

  Give the meaning of the following : (any ten) 

  (1) ¼Û›ÛÁõ ¸ÛóÜ’õýÛÛ ÜÈÛ½ÛÛ›÷¶Û 
   Marketing Segmentation 

  (2)  ¼Û›ÛÁõ ¸ÛóÜ’õýÛÛ ¸ÛýÛÛÙÈÛÁõ¨Û 
   Marketing Environment 

  (3)  Üïõ…ÛéÍïõ 
   Kiosk 

  (4)  ¼ÛóÛ¶¦øá•Û 
   Branding 

  (5)  Š©¸ÛÛþù¶Û Áéõ”ÛÛ 
   Product Line 

  (6)  ÈÛé˜ÛÛ¨Û ¸Û™öà¶Ûà ÍÛéÈÛÛ 
   After Sales Service 

  (7)  ÈÛ¤øÛÈÛ …¶Ûé ÜÁõ¼Ûé¤ø 
   Discount and Rebate 

  (8)  ¼ÛÛÁõà ¸ÛóþùÉÛÙ¶Û 
   Window Display 

  (9)  ¤Öéø¦ø¾ÛÛïÙõ 
   Trademark. 

  (10)  Š©¸ÛÛþù¶Û …ÛýÛÛé›÷¶Û 
   Product Planning 

  (11)  Ýïõ¾Û©Û 
   Price 

  (12)  ÜÈÛþæùÌÛïõ 
   Joker 
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 (B) ¶Ûà˜Ûé ›÷¨ÛÛÈÛéÅÛ Š©¸ÛÛþù¶Û ¾ÛÛ¤éø ïõˆ ÜÈÛ©ÛÁõ¨Û ÈýÛÈÛÍ¬ÛÛ ïõ¦øà¶Ûà ¸ÛÍÛ×þù•Ûà ïõÁõÉÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 
  Choose the appropriate distribution channel for launching the following      

products : (any two) 
  (1)  »õà¡ö 
   Refrigerator 
  (2)  ¹ÅÛÛéÁõ Ü¾ÛÅÛ 
   Flour Mill 
  (3)  ïõÛé¾¸ýÛä¤øÁõ 
   Computer 
  (4)  ¼Ûóé¦ø 
   Bread 

_____________ 
 
 
 
 


