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ÍÛæ̃ Û¶ÛÛ :   ¼ÛµÛÛ ¸ÛóÊ¶Û¶ÛÛ •Ûä¨Û ÍÛÁõ”ÛÛ ™öé. 
Instruction : All questions carry equal marks. 
 
1. (A) e-commerce …é¤øÅÛé ÉÛä× ? e-commerce ¶ÛÛ ÈÛ¸ÛÁõÛÉÛ¶Ûà Š¸ÛýÛÛé•Ûà©ÛÛ ÉÛä× ©Ûé ÍÛ¾Û›ÛÈÛÛé. 3  
  What is e-commerce ? What are the benefits of using e-commerce ? Explain.  
     …¬ÛÈÛÛ/OR 
  B2B, B2C, C2B …¶Ûé C2C …é ŠþùÛÐüÁõ¨Û …Û¸Ûà ¤æ×øïõ¾ÛÛ× ÍÛ¾Û›ÛÈÛÛé. 
  Explain B2B, B2C, C2B and C2C in brief by giving an example of each. 
 

 (B) “Information Technology Act” ÜÈÛÉÛé ¤æ×øïõ¶ÛÛêµÛ …Û¸ÛÛé. 2 
  Write short note on : “Information Technology Act”.  
     …¬ÛÈÛÛ/OR 
  “Transition to e-commerce in India.” ÜÈÛÉÛé ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé. 
  Write short note on : “Transition to e-commerce in India.” 
 

 (C) e-commerce ¶ÛÛ •ÛéÁõÅÛÛ½Û ÉÛä× ©Ûé ÍÛ¾Û›ÛÈÛÛé. 2 
  Explain disadvantages of e-commerce.  
     …¬ÛÈÛÛ/OR 
  Brokerage Model ÍÛ¾Û›ÛÈÛÛé. 
  Explain Brokerage Model. 
 

2. (A) E-advertising ÜÈÛÉÛé ÜÈÛÍ©Ûè©Û ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 3 
  Explain E-advertising in detail.  
    …¬ÛÈÛÛ/OR 
  Traditional Marketing ÜÈÛÉÛé ˜Û˜ÛÛÙ ïõÁõÛé. 
  Discuss traditional marketing. 
 
 (B) E-Branching ÜÈÛÉÛé ÜÈÛÍ©Ûè©Û ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 2 
  Explain E-Branching in detail.  
    …¬ÛÈÛÛ/OR 
  Online Marketing ÜÈÛÉÛé ÜÈÛÍ©Ûè©Û ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 
  Explain online marketing in detail. 
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 (C) “Customer Relationship Management” ÜÈÛÉÛé ŠþùÛÐüÁõ¨Û …Û¸Ûà ÜÈÛÍ©Ûè©Û ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 2 
  Explain in detail “Customer Relationship Management” with an example.   
     …¬ÛÈÛÛ/OR 
  “Internet Marketing Trends” ÜÈÛÉÛé ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé. 
  Write short note on “Internet Marketing Trends”. 
 
3. (A) Tally ERP 9.0 window ¶Ûà ¶ÛÛ¾Û Ü¶ÛþëùÉÛÈÛÛÇà …ÛïèõÜ©Û þùÛéÁõà ©Ûé¶ÛÛ ÜÈÛÜÈÛµÛ ÜÈÛ½ÛÛ•ÛÛé ÜÈÛÉÛé 

ÜÈÛÍ©Ûè©Û ¾ÛÛÜÐü©Ûà …Û¸ÛÛé.  3 
  Draw a neat labelled diagram of Tally ERP 9.0 window and explain its various 

components in detail.  
     …¬ÛÈÛÛ/OR 
  Tally ERP 9.0 ¾ÛÛ× Company ïéõÈÛà Áõà©Ûé ¼Û¶ÛÛÈÛÈÛà ©Ûé¶Ûà ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 
  Write steps to create a company in Tally ERP 9.0. 
 
 (B) Tally ERP 9.0 ¶Ûà ÅÛÛ“ÛÜ¨Ûïõ©ÛÛ ÜÈÛÉÛé ÜÈÛÍ©Ûè©Û ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 2 
  Discuss the features of Tally ERP 9.0 in detail.  
     …¬ÛÈÛÛ/OR 
  Ledger …é¤øÅÛé ÉÛä× ? ©Ûé ÍÛ¾Û›ÛÈÛà ©Ûé¶Ûé ¼Û¶ÛÛÈÛÈÛÛ, Display ïõÁõÈÛÛ …¶Ûé ¼ÛþùÅÛÈÛÛ ¾ÛÛ¤éø¶Ûà ’õ¾ÛÈÛÛÁõ 

¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 
  What is ledger ? Explain. Write steps to Create, Display and Alter ledger. 
 
 (C) ïõÛéˆ¸Û¨Û ¸ÛÛ×˜Û ¸ÛóïõÛÁõ¶ÛÛ ÈÛÛŠ˜ÛÁõ ¼Û¶ÛÛÈÛÈÛÛ ¾ÛÛ¤éø¶Ûà ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 2 
  Discuss how to create any five types of voucher.  
     …¬ÛÈÛÛ/OR 
  Stock groups …¶Ûé Stock items ïéõÈÛà Áõà©Ûé ¼Û¶ÛÛÈÛÈÛÛ ©Ûé ÍÛ¾Û›ÛÈÛÛé. 
  Describe how to create stock groups and stock items. 
 
4. (A) Balance Sheet (¸ÛÛïä×õ ÍÛÁõÈÛíéýÛä×) …é¤øÅÛé ÉÛä× ? ©Ûé¶Ûà Tally 9.0 ¾ÛÛ× §øÛ×˜ÛÛ ¸Ûó¾ÛÛ¨Ûé ïéõÈÛà Áõà©Ûé 

ÍÛ×ÈÛÁõ˜Û¶ÛÛ (Configure) ïõÁõÈÛà ©Ûé ÍÛ¾Û›ÛÈÛÛé. 3 
  What is Balance Sheet ? Explain how to configure it in Tally 9.0.  
    …¬ÛÈÛÛ/OR 
  Ratio Analysis (•Ûä¨ÛÛé«ÛÁõ ÜÈÛÉÅÛéÌÛ¨Û) ÜÈÛÉÛé ¤æ×øïõ ¶ÛÛêµÛ ÅÛ”ÛÛé. 
  Write short note on Ratio Analysis. 
 
 (B) ïõÛýÛþùÛïõàýÛ ïõÁõÈÛéÁõÛ¶Ûà ÅÛÛ“ÛÜ¨Ûïõ©ÛÛ ÍÛ¾Û›ÛÈÛÛé. 2 
  Explain of  features Statutory Taxation.  
    …¬ÛÈÛÛ/OR 
  Trial Balance (ïõÛ˜Ûä× ÍÛÁõÈÛíéýÛä×) …é¤øÅÛé ÉÛä× ? ©Ûé ÍÛ¾Û›ÛÈÛÛé. 
  Explain Trial Balance. 
 
 (C) ÁõÛé›÷ ¾ÛéÇ (Day Book) ¶Ûà ïõÛéˆ¸Û¨Û ˜ÛÛÁõ ÅÛÛ“ÛÜ¨Ûïõ©ÛÛ ÍÛ¾Û›ÛÈÛÛé. 2 
  Explain any four features of Day Book.  
    …¬ÛÈÛÛ/OR 
  ÉÛÄõ…Û©Û …¶Ûé …Û”ÛÁõ¶Ûä× Stock ÜÈÛÉÛé ¾ÛÛÜÐü©Ûà …Û¸ÛÛé. 
  Explain Opening Stock and Closing Stock. 
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5. ýÛÛé•ýÛ ÜÈÛïõÅ¸Û ¸ÛÍÛ×þù ïõÁõà ”ÛÛÅÛà ›÷•ýÛÛ ¸ÛæÁõÛé. 7 
 Select appropriate option.  

 (1) ________ ¶ÛÛé Š¸ÛýÛÛé•Û ÁõÛéœ×÷þùÛ ÈýÛÈÛÐüÛÁõÛé¶Ûà ¶ÛÛêµÛ¨Ûà ïõÁõÈÛÛ ¾ÛÛ¤éø ¬ÛÛýÛ ™öé. 
  (1) ÈÛÛŠ˜ÛÁõ (2) ÅÛé›÷Áõ 
  (3) Í¤øÛéïõ (4) ”ÛÛ©ÛÛ…Ûé 
  _______ are used for recording day to day transactions.  
  (1) Vouchers (2) Ledger 
  (3) Stocks (4) Accounts 
 

 (2) ________ ïõà ¶ÛÛé Š¸ÛýÛÛé•Û Journal Voucher¶Ûà ¶ÛÛêµÛ¨Ûà ïõÁõÈÛÛ ¾ÛÛ¤éø ¬ÛÛýÛ ™öé. 
  (1) F2 (2) F5 
  (3) F7 (4) F8 
  _______ key is used to records Journal Voucher. 
  (1) F2 (2) F5 
  (3) F7 (4) F8 
  

 (3) ºõ¶Ûâ˜ÛÁõ¶Ûà ÁõÛéïõ¦ø¾ÛÛ× ïõÁéõÅÛà ”ÛÁõàþùà _________ ¾ÛÛ× ¶ÛÛêµÛÛýÛ ™öé. 
  (1) Cash (2) Purchase 
  (3) Contra (4) Journal 
  Furniture purchased for cash will be recorded in _______. 
  (1) Cash (2) Purchase 
  (3) Contra (4) Journal 
  

 (4) Tally ¾ÛÛ× F8 Key ¶ÛÛé Š¸ÛýÛÛé•Û _______ ÈÛÛŠ˜ÛÁõ ¾ÛÛ¤éø ¬ÛÛýÛ ™öé.  
  (1) Contra (2) Sales 
  (3) Purchase (4) Payment 
  In Tally Function Key F8 is used for _______ voucher. 
  (1) Contra (2) Sales 
  (3) Purchase (4) Payment 
  

 (5) Online Marketing ¶Ûä× ¸Ûó¬Û¾Û ¸Û•Û¬ÛàýÛä× ïõýÛä× ?  
  (1) Buying a head list 
  (2) Buying banner ads 
  (3) Conducting search engine optimization 
  (4) Conducting an e-mail compaign 
  What is the first step in online marketing ? 
  (1) Buying a head list 
  (2) Buying banner ads 
  (3) Conducting search engine optimization 
  (4) Conducting an e-mail compaign 
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 (6) Electronic ÁõÛéïõ¦ø¶ÛÛé ”ýÛÛÅÛ …é¤øÅÛé _________ ³ùÛÁõÛ ˜ÛäïõÈÛ¨Ûà. 
  (1) Credit Card 
  (2) ATM Card 
  (3) Cheque  
  (4) Using Computer Over network 
  The concept of electronic cash is to execute payment by ______. 
  (1) Credit Card 
  (2) ATM Card 
  (3) Cheque 
  (4) Using Computer Over network  
  

 (7) Amazon.com …é _________ e-Business transaction model¶Ûä× ŠþùÛÐüÁõ¨Û ™öé. 
  (1) B2C  (2) B2B 
  (3) C2C (4) C2B 
  Amazon.com comes under the ______ e-Business transaction model. 
  (1) B2C  (2) B2B 
  (3) C2C (4) C2B 
 

________ 
  

 


