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1. (…) ¾ÛÛïëõÝ¤ø•Û …é¤øÅÛé ÉÛä× ? ©Ûé¶ÛÛ ÅÛ“Û¨ÛÛé Í¸ÛÌ¤ø ïõÁõÛé. 6 

  What is Marketing ? Clearly mention its characteristics. 

…¬ÛÈÛÛ/OR 

  “¼Û›ÛÁõ Ü’õýÛÛ ÍÛ×˜ÛÛÅÛ¶Û (Marketing Management)¶ÛÛ× ïõÛýÛÙ“ÛéªÛ¾ÛÛ× ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û, ¼Û›ÛÁõ 
ÜÈÛ½ÛÛ›÷¶Û, •ÛóÛÐüïõ ÈÛ©ÛÙ¨Ûæïõ¶ÛÛé …½ýÛÛÍÛ, ¾ÛÛ×•Û¶Ûä× …Û²ÛÁõ¨Û, ¾ÛÛïëõÝ¤ø•Û ¸ÛóÈÛèÜ«Û…Ûé¶Ûä× …ÛýÛÛé›÷¶Û, 
ÈÛ•ÛéÁéõ¶ÛÛé ÍÛ¾ÛÛÈÛéÉÛ ¬ÛÛýÛ ™öé.” ˜Û˜ÛÛÙ ïõÁõÛé. 

  “The Scope of Marketing Management includes market research, market 
segmentation, study of consumer behaviour, demand forecasting & planning of 
marketing activities.” Discuss. 

 

 (¼Û) “¾ÛÛïëõÝ¤ø•Û¶Ûé ïõÛÁõ¨Ûé, …Ûíé²Ûé•Ûàïõ ÜÈÛïõÛÍÛ, ›÷ÄõÜÁõýÛÛ©ÛÛé¶Ûä× ¾ÛÛ×•Û¾ÛÛ× Äõ¸ÛÛ×©ÛÁõ, •ÛóÛÐüïõÛé¶Ûà 
›Û¨ÛïõÛÁõà¾ÛÛ× ÈÛµÛÛÁõÛé, ¸ÛÍÛ×þù•Ûà¶ÛÛ× …¶Ûéïõ ÜÈÛïõÅ¸ÛÛé¾ÛÛ× ¬Û©ÛÛéõ ÈÛµÛÛÁõÛé, œ÷ÈÛ¶ÛµÛÛéÁõ¨Û¾ÛÛ× …ÛÈÛ©ÛÛé 
ÍÛäµÛÛÁõÛé, ›÷éÈÛà ¼ÛÛ¼Û©ÛÛé ÜÍÛ±ù ¬ÛÛýÛ ™öé.” ¾ÛÛïëõÝ¤ø•Û¶Ûä× ¾ÛÐü«ÈÛ, Š¸ÛÁõÛéî©Û ÜÈÛµÛÛ¶Û ÍÛ×þù½Ûë ÍÛ¾Û›ÛÈÛÛé. 4 

  “Due to Marketing, Industrial development, conversion of needs into demand, 
rise in the information for the buyers, rise in the alternatives given to consumers, 
rise in the standard of living etc are achieved.” Discuss the statement in the light 
of importance of marketing. 

…¬ÛÈÛÛ/OR 

  ¾ÛÛïëõÝ¤ø•Û …¶Ûé ÈÛé˜ÛÛ¨Û ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û Í¸ÛÌ¤ø ïõÁõÛé. 

  Clearly mention the difference between Marketing & Selling. 

 

 (ïõ) ¾ÛÛïëõÝ¤ø•Û¶Ûà Š©¸ÛÛþù¶Û ÜÈÛ½ÛÛÈÛ¶ÛÛ, ¸ÛéþùÛÉÛ ÜÈÛ½ÛÛÈÛ¶ÛÛ …¶Ûé ¾ÛÛïëõÝ¤ø•Û ÜÈÛ½ÛÛÈÛ¶ÛÛ ÍÛ¾Û›ÛÈÛÛé. 4 

  Explain the production, product & marketing concepts of marketing.  

…¬ÛÈÛÛ/OR 

  ¾ÛÛïëõÝ¤ø•Û¶Ûà ÈÛé˜ÛÛ¨Û ÜÈÛ½ÛÛÈÛ¶ÛÛ …¶Ûé ÍÛÛ¾ÛÛÜ›÷ïõ ÜÈÛ½ÛÛÈÛ¶ÛÛ ˜Û˜ÛÛë. 

  Discuss the selling & social marketing concepts of marketing. 
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2. (…) ¼Û›ÛÁõ ÜÈÛ½ÛÛ•ÛàïõÁõ¨Û/ÜÈÛ½ÛÛ›÷¶Û¶ÛÛé …×•Ûé¶ÛÛé ÈÛÍ©Ûà›÷¶ýÛ …ÛµÛÛÁõ ÍÛ¾Û›ÛÈÛÛé. (Demographic 
base of Market Segmentation) 6 

  Explain the Demographic base of market segmentation. 

…¬ÛÈÛÛ/OR 

  ÈÛ©ÛÙ¾ÛÛ¶Û ¾ÛÛïëõÝ¤ø•Û ›÷•Û©Û¾ÛÛ×, ¼Û›ÛÁõÜ’õýÛÛ ÍÛ×ÉÛÛéµÛ¶Û¶Ûä× ¾ÛÐü«ÈÛ ÍÛ¾Û›ÛÈÛà, ©Ûé¶Ûà ¸ÛóÜ’õýÛÛ ïõˆ Áõà©Ûé 
¸ÛÛÁõ ¸ÛÛ¦øÈÛÛ¾ÛÛ× …ÛÈÛé ™öé ©Ûé ¤æ×øïõ¾ÛÛ× ˜Û˜ÛÛë. 

  Explain the importance of marketing research in the modern marketing world. 
Discuss in brief the process of marketing research. 

 

 (¼Û) ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛé ”ýÛÛÅÛ ÍÛ¾Û›ÛÈÛà, ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û ÐüÛ¬Û µÛÁõÈÛÛ¶ÛÛ Ðéü©Ûä…Ûé ÍÛ¾Û›ÛÈÛÛé. 4 
  Explain the concept of market research & explain its objectives. 

…¬ÛÈÛÛ/OR 

  ¼Û›ÛÁõ ÜÈÛ½ÛÛ•ÛàïõÁõ¨Û¶ÛÛé ¾Û¶ÛÛéÈÛíéßÛÛÜ¶Ûïõ …ÛµÛÛÁõ ˜Û˜ÛÛë. 
  Discuss the psychographic base of market segmentation. 

 

 (ïõ) ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û ÍÛ×þù½Ûë, …ÜÍÛÅÛ ïéõ ¸ÛóýÛÛé›÷ïõ (Client/Sponsor) ¼ÛÛ¼Û©Û¶ÛÛ× ¶ÛíéÜ©Ûïõ©ÛÛ¶ÛÛ× ¸ÛóÊ¶ÛÛé 
˜Û˜ÛÛë.   4 

  Discuss the Ethical issues relating to the sponsor/client, in context of Market 
research.  

…¬ÛÈÛÛ/OR 

  ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û ÍÛ×þù½Ûë, ÍÛ×ÉÛÛéµÛ¶ÛïõÛÁõ …¬ÛÈÛÛ ÍÛ×ÉÛÛéµÛ¶Û …é›÷¶ÍÛà ¼ÛÛ¼Û©Û¶ÛÛ×, ¶ÛíéÜ©Ûïõ©ÛÛ¶ÛÛ× ¸ÛóÊ¶ÛÛé 
˜Û˜ÛÛë. 

  Discuss the ethical issues relating to the researcher, in context of Market 
research. 

 

3. (…) “¾ÛÛïëõÝ¤ø•Û ÍÛéÈÛÛ…Ûé”¶ÛÛé ”ýÛÛÅÛ ÍÛ¾Û›ÛÈÛà, ÍÛéÈÛÛ…Ûé¶Ûà ÅÛÛ“ÛÜ¨Ûïõ©ÛÛ…Ûé ˜Û˜ÛÛë. 6 
  Explain the concept of “Marketing of services”. Discuss its characteristics. 

…¬ÛÈÛÛ/OR 

  •ÛóÛÐüïõÛé¶Ûà ”ÛÁõàþùà …×•Ûé¶Ûà ÈÛ©ÛÙ¨Ûæïõ¶Ûé ¶Û‘õà ïõÁõ©ÛÛ ¸ÛÜÁõ¼ÛÇÛé ˜Û˜ÛÛë. 
  Discuss the factors affecting consumer’s buying behaviour. 

 

 (¼Û) ¸ÛéÝïõ•Û¶ÛÛé ”ýÛÛÅÛ ÍÛ¾Û›ÛÈÛà, ©Ûé¶ÛÛ ÅÛ“Û¨ÛÛé ˜Û˜ÛÛë. 4 
  Explain the meaning and characteristics of packing. 
    …¬ÛÈÛÛ/OR 

  ¸ÛéþùÛÉÛ œ÷ÈÛ¶Û ˜Û’õ¶ÛÛé ”ýÛÛÅÛ Í¸ÛÌ¤¸Û¨Ûé ÍÛ¾Û›ÛÈÛÛé. 
  Explain the concept of product life cycle. 
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 (ïõ) ÍÛéÈÛÛ…Ûé¶Ûä× ¾ÛÛïëõÝ¤ø•Û …¶Ûé ¸ÛéþùÛÉÛ …×•Ûé¶Ûä× ¾ÛÛïëõÝ¤ø•Û ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û Í¸ÛÌ¤ø ïõÁõÛé. 4 
  Distinguish between Marketing of Services & Marketing of Products. 

…¬ÛÈÛÛ/OR 

  ÍÛéÈÛÛ“ÛéªÛ¶ÛÛé ÜÈÛïõÛÍÛ ¬ÛÈÛÛ ¾ÛÛ¤éø¶ÛÛ× ïõÛÁõ¨ÛÛé ˜Û˜ÛÛë. 
  Discuss the reasons for the development of service sector. 
 

4. (…) ÈÛé˜ÛÛ¨Û …Ü½ÛÈÛèÜ±ù¶ÛÛé ”ýÛÛÅÛ ÍÛ¾Û›ÛÈÛà, ©Ûé¶Ûà ¸Û±ùÜ©Û…Ûé ˜Û˜ÛÛë. 6 
  Explain the concept & methods of sales promotion. 
    …¬ÛÈÛÛ/OR 

  Ýïõ¾Û©Û Ü¶ÛµÛÛÙÁõ¨Û …×•Ûé¶Ûà ÜÈÛÜÈÛµÛ ¸Û±ùÜ©Û…Ûé ÍÛ¾Û›ÛÈÛÛé. 
  Explain the various methods of pricing. 

 

 (¼Û) ÜÈÛßÛÛ¸Û¶Û¶ÛÛ× ÅÛÛ½ÛÛÅÛÛ½Û ˜Û˜ÛÛë. 4 
  Discuss the advantages & disadvantages of Advertising. 
    …¬ÛÈÛÛ/OR 

  ›ÛÐéüÁõÛ©Û¶ÛÛé ”ýÛÛÅÛ ÍÛ¾Û›ÛÈÛÛé. 
  Explain the concept of publicity. 

 

 (ïõ) ›¶ÛÍÛ×¸ÛïÙõ¶ÛÛé ”ýÛÛÅÛ Í¸ÛÌ¤ø ïõÁõÛé. 4 
  Explain the concept of Public Relations. 
    …¬ÛÈÛÛ/OR 

  Ýïõ¾Û©Û Ü¶ÛµÛÛÙÁõ¨Û¶ÛÛ× Ðéü©Ûä…Ûé ›÷¨ÛÛÈÛÛé. 
  State the objectives of pricing. 
 

5. ¶Ûà˜Ûé¶ÛÛ …Û¸ÛéÅÛÛ ¸ÛþùÛé ¼Ûé ¸Û×Üî©Û¾ÛÛ× ÍÛ¾Û›ÛÈÛÛé : (•Û¾Ûé ©Ûé ¸ÛÛ×˜Û) 14 
 Explain the following given concepts in two sentences : (any five)   
 (1) ¾ÛÛïëõÝ¤ø•Û ýÛÛé›÷¶ÛÛ 
  Marketing plan 
 (2) ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û¶ÛÛé ÍÛÛ×ÍïèõÜ©Ûïõ …ÛµÛÛÁõ 
  Cultural base of Market Segmentation 
 (3) ÅÛé¼ÛÅÛá•Û 
  Labelling 
 (4) •ÛóÛÐüïõ 
  Consumer 
 (5) ¼ÛóÛ¶¦ø 
  Brand 
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 (6) ÈÛé˜ÛÛ¨Û 
  Selling 
 (7) ¸ÛéþùÛÉÛ œ÷ÈÛ¶Û˜Û’õ¶ÛÛé ÜÈÛïõÛÍÛ¶ÛÛé ©Û¼Û‘õÛé. 
  Development stage of product life cycle 
 (8) …Ûíé²Ûé•Ûàïõ •ÛóÛÐüïõÛé 
  Industrial Buyers 
 (9) ¸ÛéþùÛÉÛ œ÷ÈÛ¶Û˜Û’õ¶Ûà ÈýÛæÐüÁõ˜Û¶ÛÛ 
  Strategy of product life cycle 
 (10) Ýïõ¾Û©Û 
  Price 

__________ 


