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ÍÛæ̃ Û¶ÛÛ : ¼ÛµÛÛ ›÷ ¸ÛóÊ¶ÛÛé¶ÛÛ •Ûä¨Û ÍÛ¾ÛÛ¶Û ™öé. 
 

1. ¾ÛÛïëõÝ¤ø•Û ÍÛ×˜ÛÛÅÛ¶Û …é¤øÅÛé ÉÛä× ? ©Ûé¶Ûà ¸ÛóÜ’õýÛÛ ÜÈÛ•Û©Ûé ÈÛ¨ÛÙÈÛÛé. 
    …¬ÛÈÛÛ 
 ÍÛ¾Û›ÛÈÛÛé. 
 (…) ¾ÛÛïëõÝ¤ø•Û ¸ÛóýÛÛÍÛÛé¶Ûä× ÍÛ×ýÛÛé›÷¶Û, …¾ÛÅÛàïõÁõ¨Û …¶Ûé …×ïäõÉÛ. 
 (¼Û) ¾ÛÛïëõÝ¤ø•Û ÈýÛæÐüÁõ˜Û¶ÛÛ…Ûé¶Ûä× –Û¦ø©ÛÁõ ïéõÈÛà Áõà©Ûé ¬ÛÛýÛ ™öé ? 
 

2. ÐüÁõàºõ¶Ûà …ÛéÇ”Û …é¤øÅÛé ÉÛä× ? ÐüÁõàºõÛé¶Ûä× ÜÈÛÊÅÛéÌÛ¨Û ïéõÈÛà Áõà©Ûé ¬ÛÛýÛ ™öé ? 
    …¬ÛÈÛÛ 
 (…) ¶ÛÈÛà ¸ÛéþùÛÉÛ¶ÛÛ ÜÈÛ˜ÛÛÁõ¶Ûä× ÍÛ›÷Ù¶Û …¶Ûé ˜ÛïõÛÍÛ¨Ûà ïéõÈÛà Áõà©Ûé ¬ÛÛýÛ ™öé ? 
 (¼Û) ¶ÛÈÛà ¸ÛéþùÛÉÛ ¾ÛÛ¤éø¶Ûà •ÛóÛÐüïõ ÍÈÛàïõÛÁõ ¸ÛóÜ’õýÛÛ ÍÛ¾Û›ÛÈÛÛé. 
 

3. ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé : 
 (…) ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛ ¶ÛíéÜ©Ûïõ ¸ÛóÊ¶ÛÛé 
 (¼Û) ÈÛ©ÛÙ¾ÛÛ¶Û ¾ÛÛïëõÝ¤ø•Û¾ÛÛ× ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¶Ûä× ¾ÛÐü«ÈÛ 
    …¬ÛÈÛÛ 
 “¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û¾ÛÛ× ÍÛ¾ÛÍýÛÛ ¶Û‘õà ïõÁõÈÛÛ¶Ûä× ïõÛýÛÙ, ÍÛ¾ÛÍýÛÛ¶ÛÛé ŠïéõÅÛ ¾ÛéÇÈÛÛ ïõÁõ©ÛÛ ÈÛµÛä þäùÌïõÁõ ™öé.” …Û¸Û 

Š¸ÛÁõÛéî©Û ÜÈÛµÛÛ¶Û ÍÛÛ¬Ûé ÍÛ×¾Û©Û ™öÛé ? …Û¸Û¶ÛÛ ¾Û×©ÛÈýÛ¶Ûà ©ÛÁõºéõ¨Û ïõÁõ©ÛÛ ¾Ûä°ùÛ…Ûé ›÷¨ÛÛÈÛÛé. 
 

4. (…) “–Û¨Ûà ¼ÛµÛà ¼ÛÐäüÁõÛÌ¤ÖøàýÛ ï×õ¸Û¶Ûà…Ûé ½ÛÛÁõ©ÛàýÛ ¼Û›ÛÁõÛé ©ÛÁõºõ …ÛïõÜÌÛÙ©Û ¬Ûˆ ™öé ïõÛÁõ¨Û ïéõ ½ÛÛÁõ©Û 
ÜÈÛÊÈÛ¶ÛÛé ¼Ûà›Ûé ÍÛÛíé¬Ûà ÈÛµÛä ÈÛÍ©Ûà µÛÁõÛÈÛ©ÛÛé þéùÉÛ ™öé.” Š¸ÛÁõÛéî©Û ÜÈÛµÛÛ¶Û¶Ûà ˜Û˜ÛÛÙ …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ 
¾ÛÛïëõÝ¤ø•Û¶ÛÛ ÅÛÛ½ÛÛé¶Ûé µýÛÛ¶Û¾ÛÛ× ÁõÛ”Ûà¶Ûé ïõÁõÛé. 

 (¼Û) “…Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõÝ¤ø•Û¶Ûà …Û¦ø¾ÛÛ× ÜÈÛÊÈÛ¶ÛÛ ÍÛ¾Ûè±ù þéùÉÛÛé ÜÈÛÜµÛÍÛÁõ …¶Ûé ïõÛýÛþéùÍÛÁõ Áõà©Ûé 
…ÜÈÛïõÜÍÛ©Û …¶Ûé ÜÈÛïõÛÍÛÉÛàÅÛ þéùÉÛÛé¶Ûä× ÉÛÛéÌÛ¨Û ïõÁéõ ™öé.” …Û¸Û¶ÛÛ …ÈÛÅÛÛéïõ¶ÛÛé ŠþùÛÐüÁõ¨Û ÍÛÜÐü©Û 
›÷¨ÛÛÈÛÛé.  

…¬ÛÈÛÛ 
 (…) …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ …¶Ûé …Û×©ÛÁõàïõ ¾ÛÛïëõÝ¤ø•Û¶ÛÛé ©ÛºõÛÈÛ©Û Í¸ÛÌ¤ø ïõÁõÛé. 
 (¼Û) …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¾ÛÛïëõÝ¤ø•Û¾ÛÛ× ½ÛÛÌÛÛ …¶Ûé Á×õ•Û¶ÛÛ ½Ûéþù½ÛÛÈÛ¶Ûä× ïéõÈÛà Áõà©Ûé ÍÛ¾ÛÛµÛÛ¶Û ¬ÛÛýÛ ™öé ? 
 

5. ¤æ×øïõ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 
 (1) ¸ÛéþùÛÉÛ …¶Ûé ÍÛéÈÛÛ 
 (2) ÍÛéÈÛÛ…Ûé¶Ûä× Í¬ÛÛ¶Û Ü¶ÛµÛÛÙÁõ¨Û 
 (3) ÍÛéÈÛÛ ¸ÛóÜ’õýÛÛ ©ÛÁõàïéõ 
 (4) ÍÛéÈÛÛ¶ÛÛé …¬ÛÙ …¶Ûé ÅÛÛ“ÛÜ¨Ûî©ÛÛ…Ûé 

________ 
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Instruction :  All questions carry equal marks. 
 
1. What is marketing management ? Describe its process in detail. 

OR 
 Explain : 
 (a) Organising, implementing and controlling marketing efforts. 
 (b) How marketing strategies are designed ? 
 
2. What is competitor’s identification ? How competitors are analysed ? 

OR 
 (a) How new product development concept is developed and tested ? 
 (b) Explain consumer adoption process for a new product. 
 
3. Write short notes : 
 (a) Ethical issues in marketing research. 
 (b) Role of a marketing research in today’s marketing. 

OR 
 “In marketing research formulation of problem is more difficult than finding out a 

solution.” Are you agreed with the statement ? Give arguments to support your opinion. 
 
4. (a) “Many multinational companies (MNCs) are attracted towards Indian market 

because of second largest populated country of the world.” Discuss the above 
statement with reference to benefits of international marketing. 

 (b) “Through international marketing, developed countries are officially and legally 
exploit underdeveloped and undeveloped countries.” Give you observations with 
examples. 

OR 
 (a) Differentiate between international and domestic marketing. 
 (b) How differences of language and colour are settled in international marketing ? 
 
5. Write short notes (any two) : 
 (1) Product and services 
 (2) Service positioning 
 (3) Service as a process 
 (4) Meaning and characteristics of services  

________ 


