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1. (A) () &-5M4d (B-commerce) AVURIA 51 drl QLA QL. 4
(i1) oyl s Hl www (Emergency of the www) 4R Ale @l 3

2l
(i) B2C, B2B, C2C 2t C2B- G&1¢r1L AU[Sd uHovdl. 4

(i) SegialA 2sldly dise (The Information Technology Act) MR A evil. 3
(B) cdlvuL ML (1 d &) 2

() elsey Hide (Brokerage Model)

(ii) 9=Rjie Hid (Virtual Mall)

(i) 2is2lSAlL Hize (Advertising Model)

2. (A) () uRWRRI HIEEDLA2d 3] 7 d-l ARl ASUUREA UL (Problems) UMl 4
(i)  S-3lsaelSAbL (E-advertising) AL 3

YL
Q) (1) S-el=dbL (E-branding) 21 4

2) el w5zl (Online marketing) MR Alet @Al
(1) $eHR lAatellu Aori2 (Customer Relationship Management) AHMl. 3
(B) lelloyRl YL, (31 L 6l) 2
(i) EDI®ed .
() ATM>ld .
(iii) EDPled .

MG-103 1 P.T.O.



3. (A) (i) Tally ERP 9 ¥l ol Gl clr2 oi-iidl Axondl.
(ii) Tally ERP 9 {l cltealdiscizAl 2=l
YA

(i) Tally ERP 9 interface window <l %/&l-9&l a8l (components) 4 and
el 226 245(d €11

(ii) Tally ERP 9 Ml 5u-l 8242 s3cllL 2274 &l

(B) el Y2l (A d 6l)
()  edl(Tally) Hi $u-il urie sral-l ese sl (Shorteut key) €.

(i) (Contra Voucher) 5Lzl BGUR Widdl Hi2-l 2igse sl (Shorteut key)
.

(i) (Journal voucher) or+el WBAR Wiedl Hiz-l 2Wése S| (Shorteut Key)
.

4. (A) () (1) 214e Q@4 (Trial balance) 24 (2) 22is UL AU (Stock summery

report) 4R Al vl
(i1))  “Profit and Loss A/c” 4R Ale @Al
YAl
(i)  Tally ERP 9 ¥l tla=4 4|2 ¥l “Configuration” 4 “Features” - sl <ld A2
SRIAE 9

(i) “Ratio Analysis” UR -l €L
(B) el Y2l (A d 6l)
(i)  Tally ¥l USRIl measuring units, slai2 (create) SReAlHL 2 .
(i) esRadl-Awusliad  efluz A s.
(iii) Tally®i 12 &R Ul AR s34 6.
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1. (A) (i) Define E-commerce. Write its advantages and disadvantages. 4
(1))  Write note on : “Emergency of the www”. 3

OR
(1) Explain B2C, B2B, C2C, C2B giving example of each. 4
(1))  Write note on “The Information Technology Act”. 3
(B) Give definition : (any two) 2

(i) Brokerage Model
(i)  Virtual Mall
(ii1)) Advertising Model

2. (A) (1) Whatis traditional marketing ? Explain problems associated with it. 4
(i1)) Explain “E-Advertising”. 3

OR
(i)  Write note on : 4

(1) E-branding
(2)  Online Marketing

(i1)) Explain “Customer Relationship Management”. 3

(B) Fill in the blank. (attempt any two) 2
(i)  EDI stands for
(i1)) ATM stands for
(ii1)) EDP stands for
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3. (A)
(B)
4. (A)
(B)

MG-103

(1)
(i)

(@)

(i)

List and explain all vouchers in Tally ERP 9.
Discuss features of Tally ERP 9.
OR

Draw a neat and labelled diagram of Tally ERP 9 interface window and

label various components of it.

Write steps to create a company in Tally ERP 9.

Fill in the blanks : (attempt any two)

(1)
(1)
(iii)

(1)

(ii)

(@)
(i)

is shortcut key to select a company in Tally.
is shortcut key to open Contra voucher.

is shortcut key to open Journal voucher.

Write note on :
(1) Trial balance
(2)  Stock Summery Report
Write note on “Profit and Loss A/c”.
OR
How to set “Configuration” and “Features” of Balance Sheet in Tally ERP 9.

Write note on “Ratio Analysis”.

Fill in the blank. (Attempt any two)

(1)
(1)
(iii)

types of measuring units can be created in Tally.
Financial year begins from of every year.

report is prepared monthly in Tally.



