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Instruction : All questions carry equal marks.

1.  What is marketing management ? Describe its process in detail.
OR
Explain :
(@) Organising, implementing and controlling marketing efforts.
(b) How marketing strategies are designed ?

2. What is competitor’s identification ? How competitors are analysed ?
OR
(@ How new product development concept is developed and tested ?
(b) Explain consumer adoption process for a new product.

3. Write short notes :
(@) Ethical issues in marketing research.
(b) Role of a marketing research in today’s marketing.
OR
“In marketing research formulation of problem is more difficult than finding out a
solution.” Are you agreed with the statement ? Give arguments to support your opinion.

4. (@ “Many multinational companies (MNCs) are attracted towards Indian market
because of second largest populated country of the world.” Discuss the above
statement with reference to benefits of international marketing.

(b) “Through international marketing, developed countries are officially and legally
exploit underdeveloped and undeveloped countries.” Give you observations with
examples.

OR
(a) Differentiate between international and domestic marketing.
(b) How differences of language and colour are settled in international marketing ?

5. Write short notes (any two) :
(1) Product and services
(2) Service positioning
(3) Service as a process
(4) Meaning and characteristics of services
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