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PART – I 
 
1. Explain the meaning of managerial economics and discuss its characteristics. 14 
 
2. Discuss the responsibilities of a manager. 14 
 
3. Explain the process of decision making in a firm with the help of the concept of 

marginalism. 14 
 
4. Explain in detail the concepts of decision making process and opportunity cost. 14 
 
5. Discuss the usefulness of demand analysis in managerial economics. 14 
 
6. Discuss the meaning and types of Income elasticity of demand. 14 
 
7. What is demand forecasting ? Describe the types of demand forecasting.  14 
 
8. Discuss the trend projection method of forecasting demand of an existing product. 14 
 

PART – II 
9. Fill in the blanks by choosing the correct option : (Any four) 8 
 (1) Managerial Economics is a/an _________ Science. 
    (Pragmatic, Idealistic) 
 (2) Managerial economics studies _________. 
    (Inflation, business firm) 
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 (3) The cost of raw materials bought by the firm is _________ cost. 
    (explicit, intrinsic) 
 (4) The next best alternative that needs to be foregone by the firm is known as 

_________ cost. 
    (opportunity, marginal) 
 (5) The idea of managerial economics pertains to macro concepts. This statement is 

________. (True, False) 
 (6) Demand forecasting becomes more important in _________ nations.  
    (developed, undeveloped)  
 (7) In _________ method only a few units are Selected for the survey. 
    (census, sampling) 
 (8) Demand for good _________ when income of the consumers increases. 
    (decreases, increases) 

_______________ 
     


