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 : (1) -I     . 

  (2) -I     . 

  (3) -II  .5  . 
   

 – I 

1. (A)     .   10 

 (B)     ?       .  10        

 

2. (A)     .   10 

 (B)     .  10        

 

3. (A)       .   10 

 (B)      .  10        

 

4. (A)     .   10 

 (B)        .  10        
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 – II 

5.       10 

 (1)     ?  

 (2)       .   

 (3)       .   

 (4)          .   

 (5)       ?  

 (6)      ?  

 (7) RUDI     ?  

 (8)     ?  

 (9) SWOT   .   

 (10)      .   

 (11)        .   

 (12)     ?  

__________ 
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Instructions : (1) In Section-I each question carries equal marks. 

   (2) In Section-I attempt any two questions. 

   (3) In Section-II, question No. 5 is Compulsory. 

 

SECTION-I 

 

1. (A) Explain marketing mix in Service Marketing. 10 

 (B) What is customer satisfaction ? Explain various methods for measuring customer 

satisfaction. 10 

  

2. (A) Describe the main activities of retailing. 10 

 (B) Discuss the characteristics of retailing. 10 

 

3. (A) Discuss the various product strategies in rural area. 10 

 (B) Discuss the specific characteristics of rural consumers. 10 

 

4. (A) Explain the various objectives of case study. 10 

 (B) Explain the points to be considered at the time of developing a case study. 10 
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SECTION-II 

5. Answer any five questions : 10 

 (1) What is service marketing ? 

 (2) Give the name of components of consumer relationship management programme. 

 (3) Give the four names of formats of modern retailing. 

 (4) State the four factors which are responsible for the spread of shopping malls in 

India. 

 (5) What do you mean by common pricing strategy ? 

 (6) What is sales force management ? 

 (7) When was RUDI established ? 

 (8) What is Case study ? 

 (9) Give the meaning of SWOT analysis. 

 (10) State the names of basis of geographic market segmentation. 

 (11) Give any four methods for measuring customer satisfaction. 

 (12) What is Retailing ? 

__________ 

 

 

   
 

 


