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PART -1 (Note : Attempt any 3 questions out of 8 questions. - 14 marks each)

Y

What is Public Relations? Explain the need of public refations in an organization.
gotUs e g ? AU woliuboll 3Rl AH AL
Discuss the difference between advertising and public relations.
HERUOR U YolR{US A cAglalcd AHAl.
What is public ? Discuss internal and external public relations.
ol WA 9 ? WARS WA GlEL ol U etl SolRiUsa UL
Discuss the following:
RDEIRIEIEN]

a. Publicity (ueaR2l)

b. Propaganda (UlW2leSL)

¢. Advertising s aelsoiol)

d. Public Opinion. (Wods 3 A2e1)
Discuss the qualities of a good public relations officer.
A5 AR ot U (sl ofarariiad Ul
What is campaign? Explain the types of campaign with examples.
Fleel Wed 9 ? (Al UslRell 51080 Gele0l A& AHesLAl.
Discuss PRSI Code of ethics.
R o1l '5ls wlls A5 ofl 2] 53,

What is Business Communication? Explain different types of business communications
with examples.

(st 512)(3alet Aed g ? (Al YsiRatl (losalt 512052l GeloBN U8 MM,

PART - Il (Note : Attempt any 8, out of 16 MICQs. - 1 mark each)

Public relations professionals interact with which groups?
oot Us cal AL R5] oA Usloll saul ool AU AUS AN & ?
P,’;Tu



b.
c.

d.

AVAREE gl
employees (sHZ1)
stockholders (%asmes\)
customers (JU&51)

all of the above (BURSct 20l)

2. Whatis lobbying?
'‘dlelléor vled 9 ?

d.

directly interacting to influence elected officials or government regulators and
agents
ettt UARERA 5 URsRotl [amatsdl, Wesolal yetldd sal Al o aldleuu

b. protesting in Washington, D.C. about a particular cause
S8R s s1RQAUR dllloteet SLal. 1l Uildtat 59

c. the enhancement of communication between investor-owned companies and
their shareholders
Bodz22 G121 AUUAA Ul WA Aotl AREESA A RAo] YRl Aol Y3 53

d. None of the above
22l U8l 5165 o8l

3. Corporate Social Responsibility (CSR) focuses on :
iR Aoraud RRAGAAZL (CSR)....ooooveeene. UR t2llol 3ot 52 ©
a. Providing safe products that perform well and do not harm the environment

Al Geuleotl el % AR BB 53 Wal UAlCRBle ofslet oll 53
providing employees, a safe, healthy work environment
sUo{lott sHARAA YR(& A, dg 2t 511 clldleRE AU

avoiding discrimination in hiring, promoting and retaining the best people for

your organisation

oll§3] Ul Hl Al olt 52, Hral 12 Goird sHAEA sladl wucl wa Aua
o nell 2nuial

all of the above

SRR

4. Public Relations can be defined as

oot USo{l caltvll L 1A UL 2SR o

d.

a collection of techniques for persuading people to buy products they don't need

wl Al YsiRell Adlslal Ral Gewleal wWileal uHastacloll 258 & %ol ASA

Al H %32 o2l

a collection of techniques for persuading news organisations to give space or
time to people or products that are not inherently newsworthy

2!"';,,,



M-lty-3
L Al UsRoll dAHostcieoll dsollsl © Ul AHIRUR WRAURAHL Adl Asl 3

GeulEollal 02Ul & HRL HA % cllzclalHl AHIRUR cllaus o8l

c. planned and continuous communication to provide information about an
organisation, issue or product to the public

golclal S5 e, [Aua ¥ Gauleotoll A Hlecdl wual W2 daRr 53¢

YRR A e AL ARYEL 5132t

d. planned and continuous communication to obscure the inadequacies of an
organisation or product

el wadl Gautestoll wyPlclal vRUR scl HER  WRARA el AUdd

AeallcucslR

5. The last stage of a PLC s :
YR of BUAH Y o

a. maturity(ﬂ&m\?a)

b. decline (Slsctt&at)

c. introduction (8ogls52lel)
d. growth (o&)

6. Public Relations communication should be based on

ogottiUbo] 512fA3et ..o UR AR 8l Al
a. truth (Acd)
b. knowledge (sllol)
c. full information (Y3l Huldcll)

d. all the above (GURlscL2Ql)
7. Who is known as father of modern public relations?

ALY (A5 wolRiUSoll A dlHe 5L secla & ?
a. Natraj Mudaiiar (et221% He{AuR)
b. Edward Bernays (Asals olol)
c. Mahatma Gandhi (H&lcHL o)

d. None of the above (22l U5l 51¢5 o1(8)

8. Which option is correct pertaining to this definition “Overriding purpose in line with the
values or expectations of stakeholders”?

AL AU LAl s [Aseu WA B dauRslotl Hell AU AN Aaj3u GERU
UleR2ABSa"?
a. Mission ((Relot)
b. Vision (@t
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N-lxv-y
c. Both ‘a’and ‘b’ (GURlscl ¢ial)

d. None of the above (GUR USl 5185 o18l)

9. Which option is correct pertaining to this definition “Desired future state: the aspiration

of the organization”?

calval "efAeiell 8RR A : dralell e R ol Aell 52 [Ascu WA B ?
a. Mission (@%Loi)v
b. Vision (([Qo3el)
c. Both ‘@ and ‘b’ (GURIsct lol)

d. None of the above (GUR U$\ 51¢ otgl)

10. Which option is correct pertaining to this definition “The profile and values

communicated by an organization”?

ca Ul "R gLRLULSLE A wa Helle] ad s1@betet” e oA Uslell sall [Aseu 00 8 2
a. Corporate Management (51URe s1J(d¥2lat)
b. Corporate profile (5luRe W)
c. Corporate identity (slllRe w632 dl)
d. None of the above (2@l Usl 5185 «t&l)

11. Which option is correct pertaining to this definition “The immediate set of associations
of an individual in response to one or more signals or messages from or about a

particular organization at a single point in time”?

2l LA oLl 520 [QsEU U B "As wadl dy A3l el Az ARl yldetaH
Bt ALeSUAS A viatcl A s drel drsell wadl Aot (@A v wmA As g sl
a. Corporate Management (aﬁ[‘ea 5&4@@5%m)
b. Corporate profile (slUlRe UlslSct)
c. Corporate Reputation (slu?ea ?Légéﬁloi)
d. None of the above {3QL Usl 51¢5 o8l

12. is a publitation of the organization for internal circulation and is made a

platform for its employees.
..................... A Ysialol Arelell AR5 AsAet 1R 8lal B A Anl sHARRAA W2 sl

a. House meet (slGu Hl2)
b. Corporate meet (51URe Hl2)
c. House Journal (&lGY %ald)

d. None of the above (2R US| 5185 t&l)



v N-V¥y~y~
13. is the coordination, running and planning of all the people, teams and features

that come together to create every kind of event.
................ A N5 Ysloe] Asclol B ¥ ABL wA Al Actaell Hido] vUABel AHY dAHIM
ysioll 8e2 Aoyl / uscll HZ Sl B,

a. Project Management (Ul%52 Hal%Ho2)

b. Finance Management ($loollet NN )

c. Supply Management {ficiled NolesHo)

d. Event Management (8qc2 NoloyHoz )

14. An official statement delivered to members of the news media for the purpose of
providing information is___.

AR He D MR A vitue et A wuld (AAget e
a. Release Order {(Rcllos vlsR)
b. Press Release (Ut Relloy)
c. Rejoinder Statement (@%%o—se w2 o)

d. Media Invitation ({321 2200

15. In which type of PR event, an investor gets a chance to interact with the Director of the
company.

gell Usl2oll wolaiu§ 8ot 8edzzat §uellotl [Rlauns AE clclld scutell HISL HA Y ?
a. Annual General Meeting (acqb{et oo (H2a1)
b. Press Meet (U Hle)
c. Press Conference (Ul $logRo)

d. Press tour (QH@%)
16. What is more important in PR event?

ogoidiuboll Aot 9 cy Hocclo] SlA B ?
a. Pianning (K/LLQ{O'L)
b. Strategy (22%))
c. Execution (RALHsyalet)

d. All Above (GURLscl Q)
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